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American Can 


ONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON FIBRE 


G yT is appropriate that in this month come both 
G An ae Canned Foods Week and Thanksgiving. It 


BEES is right that when we give thanks for other 


blessings we include the knowledge of canning. 


HE canning of foods makes all seasons one—brings sum- 
mer’s harvest to the winter table—brings to us the harvests 


of far-distant countries—saves countless dollars’ worth that 
would otherwise go to waste. 


ES! Canned Foods are a blessing to mankind and it is the 
responsibility of all of us, each in his own department of 
our great industry, to serve the public faithfully. 


N the celebration of these two periods let us all be thankful 
for our part and resolve to do our utmost, each one of us, 
to lift Canned Foods to a higher level in the days to come. 
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CANNED GOODS EXCHANGE 
YEAR 1924-1925 


OFFICERS 


President, W. H. Killian. 
Vice-President, C. Burnet Torsch. 
Treasurer, Leander Langrall. 
Secretary, Wm. F. Assau. 


COMMITTEES 
Executive Committee, Benj. Hamburger, J. O. Lang- 
rall, Edward Kerr, C. J. 
Schenkel, W. E. Lamble. 
Wm. F. Assau, F. A. Curry, 
H. Fleming, J. W. Schall 
Chris. Grecht. 
D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 
Legislation Committee, C. Burnet Torsch, Preston 
; Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North. 
Hampton Steele, F. W. 
Wagner, Norval E. Byrd, Le- 
roy Langrall, Jos. M. Zoller. 
Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts J. A. Killian, 
Herbert Hampton. 
Agriculture Committee, F. A. Torsch, Wm. Silver, 
H. P. Strasbaugh, Jos. N. 
Shriver, S. J. Ady. 
Hospitality Committee, R. A. Sindall, Robt. Rouse, 
Herman Gamse, Jas. F. Cole, 
John May, Herbert Randall, 
H. W. Krebs. 
C. John Beeuwkes. 
Leroy Strasburger. 


Arbitration Committee, 


Commerce Committee, 


Claims Committee, 


Brokers Committee, 


Counsel Committee,, 
Chemist Committee, 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 
Foot of Washington St. 
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AYARS 1924 MODEL 


New Perfection 
PEA and BEAN FILLER 


REVOLVING HOPPER 


New design, straight side, large at the bottom. 
The peas do not stick to one side and get cold. 
They are always level in the hopper at all 
heights and do not require any agitator. 


HAS POSITIVE CAN FEED 


CIRCLE SPRAY; IN NECK OF HOPPER 


SPLASH PLATE over cans so peas will not re 


wash out on floor. 


Brine goes in cans hot. _Large heater 
in brine tank. 


This Model Made For No. 1, 2, 3 and 10 cans. 


CHANGING GRADE.—Filler stops and all filled cans deliver to closing machin.—LARGE DEL- 
IVERY DISK—NO CAN NO FILL.—WILL NOT WASTE BRINE—NO RUBBERS to catch 
cans after they become worn--FILLS ABSOLUTELY ACCURATE-—-DOES NOT CUT PEAS— es 
BAKED BEANS-—-Only filler for baked beans. Has separate measure and separate saucer. If measure fails aa” 


to drop part or all the quantity of beans the can will show slack to inspector. 


Ayars Machine Company new JERSEY 
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FOR CAREFUL CANNERS 


HEELING Sanutary Cans. are equal to the respon- 

sibility which the country’s leading canners have 

placed upon them. Every day these well made 
containers carry the choicest food products into the home, 
and in the same perfect and appetizing condition as when 
they left the packing room. 


The automatic method of manufacturing Wheeling Cans 
assures a sanitary package. A careful system of testing 
guards against leaks. And with the Wheeling. No. 100 
Machine for closing these cans, your packing is no longer 
a problem. 
Prices and further information 
furnished upon request. 


f 


An Anderson FILLER!! 


No need of the old, slow, irregluar 
hand-fill method. You can have an 
absolute fill, as quick as you need, — oa 
with this machine. It was made to ee ees 
fill Kraut - Spinach - String Beans, | ae 
Pumpkin (as well as tomatoes) ete.— tae 
the things other Fillers can’t handle. «ag 


We can supply you at once. 


Further information without obligation. 


Anderson Filling Machine Co. 


Webster Street, Junction, 
ALAMEDA, CALIFORNIA 


Wh CORRUGATING 
Ce ng CAN DIVISION 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - Manager and Editor 
107 South St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48th year. 

TERMS OF SUBSCRIPTION. 

Payable in advance, on receipt of bill. 


Sample copy free. 


One Year, - - - - - $3.00 
Canada, - - - - - - - - - $4.00 
Foreign, - - - ~ $5.00 


Extra copies, when on hand, 10 cents each. 
ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
“more, Md 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


OTE—The first duty of every man and woman in 

this country is to go to the polls and vote. Study 

the welfare of the country, as one of the direc- 
tors in this greatest business corporation of the world; 
biing your best intelligence to bear on the questions— 
in other words, do your very best—and then vote as 
your convictions guide you. It is not for us to talk 
politics, except in so far as it relates to the duty of 
every citizen to exercise this great privilege. If you 
did not have the right to vote you would be a sorehead, 
and now that you have it too many do not exercise it. 


And look at the result. We have permitted the 
politicians to take complete possession of the machin- 
ery of government, and they are running it pretty 
much to suit themselves. At election time they talk 
nicely and promise much, until they get in, and then 
they create new bureaus and more departments to af- 


ford positions and easy money for their henchmen, 


until almost one-third of our population is engaged in 
governmental employment and living out of the public 
treasury. Does it take one in three of our people to 
govern the others? And can we others afford to give 
33 1-3 per cent of our income to keep these jobs and 
jobholders ? 

There is nobody to blame for this but ourselves. 
We have become so busy with our own affairs that we 
leave the greatest of them all—our Government—to 
the professional politician to do with as he pleases. 
The urgent need for all business men, especially, to get 
actively into politics is recognized by the best minds of 
this country, and they are urging that men do their 
duty this year. And do it like men, and not like autom- 
atons. Think for yourself. and don’t just vote because 
your father or your grandfather voted that way. Con- 
ditions may be different now to those which existed 
when they voted. 


Personally we detest politics and everything that 
has to do with it, but that is not right. If things are 
not as they should be, the fault is ours for allowing 


them. If we sit around a large table as a financially 
interested partner in a business, we would have a very 
decided word as to how that business should be run, 
and who should be its head and who the directors. We 
should apply that same reasoning to this election, for 
the situation is exactly the same. And don’t be misled 
by the balderdash given out by the “spielers.” What- 
ever the man’s political affiliations, if he be a proved 
good business man, he ought to be better than a pro- 
fessional politician, who is generally only a second-rate 
lawyer, and he ought to be voted for. That is just one 
way of looking at it, and there must be many dissenting 
opinions; but, however you decide, go to the polls and 
exercise your right of franchise. The man or woman 
who does not ought to be deprived of that right or fined | 
about $5 for failure to do his or her duty. In some re- 
spects the call is more important than a summons to 
war, for you are asked to help defend the country by 
means of your ballot. Are you going to be a slacker? 


HE BIG WEEK—Saturday of this week marks the 

i opening day of Canned Foods Week. From the 
Atlantic to the Pacific canned foods will be extolled 

in print, on exhibition and by word of mouth. If there is 
a producer of canned foods who does not take a part in 
this testimony to his products, he must be a queer duck. 
When the test comes we do not believe there will be any 
canner dead to his duty. Elsewhere you are given di- 
rections to the retailer, and if you have not given the 
matter consideration before get busy now. Whether 
you approve of Canned Foods Week or not makes no 
difference now—the Week is on, and as a canner you 
have a part to play in it. Don’t shirk. 


IMPLE HONESTY—We are not among those who 
S think the world is worse than it ever was before. 
On the contrary, we believe it to be better than 
ever, and just because it is better that the wrongdoer, 
or exception to this condition, stands out in more prom- 
inent relief than ever before. The common mistake is 
that this prominent evil-doer is taken as the rule in- 
stead of the exception, as he is. 


In the past few weeks we have heard much pro and 
con about pro rating deliveries on canned foods. Of 
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course, we have heard most of the unfair practices. 
Somehow we always hear more of the bad than we do of 
the good. 


We have heard of canners who sold standards, ana 
then, because of the season, found their goods all run- 
ning to extra standards or better, and because of this 
refused to deliver anything on their future standard 
orders. But we have also heard of other canners who 
delivered these extra standards on their standards 
contracts, giving their buyers better than they bought. 
Which of the two sets of men is the more pleasing to 
think about? And which has laid a solid foundation for 
all business to come, and which nothing can shake? 
The man who merely lives up to his contract is entitled 
to no credit. He has done only what he must do. But 
the man who gives his measure full and overflowing is 
entitled to credit, and, what is more, he gets it. He 
profits handsomely by it, and let no man tell you other- 
wise. 


We would like the buyers to put themselves in the 
place of many canners, for if they do they will be slow 
to brand any of them as bad. There must be a few 
canners who took sharp advantage of technicalities, 
just as some jobbers have done when the “shoe was on 
the other foot.” But they are the exception. Business 
today is done on a high plane of honesty, and no man 
can continue long in business on any other plane. We 
knew canners who were very conservative in their fu- 
ture sales who sold only to 60 per cent of their min- 
imum expectations as based on their preparation. This 
is good, safe business. Yet when the season was fin- 
ished they found they had gotten only 60 per cent of a 
pack. They delivered every case they packed at the 
low price at which the futures had been sold, and in 
face of a market 50 cents a dozen higher. Do you want 
any finer testimony to the honesty in business. And 
they were the rule, not the exception. Their action is 
not mentioned, though they should be lauded; but if the 
jobbers do not make prominent note of this we will 
most certainly remind them of it in years to come. 


HAT ARE WE GOING TQ DO?—Talking with 

Philip Landreth, of the D. Landreth Seed Co., 

the oldest seed house in America, while at the 
Wisconsin Pea Canners’ Convention, in Madison, Wis., 
he said that canned foods consumption had increased 
the past few years faster than the seedsmen could in- 
crease their seed supplies. A couple of years of seed 
crop partial failures had reduced their stocks, and they 
cannot get a chance to replenish... If they hold the seed 
to restore their stocks, then their customers must go 
without this coming season, and the crops for canners 
be smaller. If they let the canners have the seed they 
want, then the seedsmen’s shortage must grow worse 
and nct be cured, What to do? 


The condition is real. Canned foods consumption 
has apparently doubled in three years, and it will con 
tinue to grow at an increasing pace if the canners con- 
tinue to pack quality. And what is true of seeds is 


also true of many other things in this industry. Canned 
foods have arrived. 


_ Next week we will give you a report of the big 
Wisconsin Convention. It looked very much like a 
national convention, so many of the “regulars” were 
present and the crowd so large. 
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TRADE PAPERS. 


From “The Superintendent,” House Organ of the Karl 
Kiefer Machine Company, Cincinnati. 


OR what purpose is the trade paper? If you had 
asked that question twenty years ago the answer 
would probably have been, ““l'he Lord only knows.” 

But times change. We are progressing, the world 
is growing better, and even trade papers have changed, 
progressed and grown better. There are a whole lot of 
them today that are good, some that are fine, and a few 
that are most excellent. 

There are, however, two sides to the question as to 
what may make a trade paper valuable. Each side is 
equally important. On the side of the editors, the paper 
must contain news matter that is of interest, and also 
technical and scientific data that is of value to the trade 
it represents. On the other side is the obligation of 
the subscriber to read and benefit by the paper. If 
you subscribe to a trade paper, or a dozen of them, read 
them all, or at least look them all over and read those 
things that are of particular interest to you. 

The editor may spend thousands of dollars yearly 
for technical and scientific data. He may spend great 
effort, time and money to secure news matter of spe- 
cific interest to his readers, but it is wasted if the sub- 
scriber does not conscientiously look through his trade 
paper. 

The editors of trade papers are a human sort of 
folk, and rarely do we find one who gains fame or for- 
tune, but they are everlastingly trying to give more 
and still more to their readers. Help the good cause 
along by reading your trade paper, and if you only get 
one good idea, one new thought, one piece of news, or 
see one new machine or article advertised, you have re- 
ceived your money’s worth. 

Get your money’s worth out of your trade paper, 
and, another thing, if you find anything in the paper 
that is especially worth while to you, don’t feel that you 
are committing a breach of etiquette if you sit down 
and write the editor and tell him so. 


We thank you, Mr. Finch, and your company.— 
The Canning Trade. . 
CONVENTION DATES. 

HE following are the dates of Canners’ Conven- 

tions.named up to the time of publication. The 

Secretaries of the Associations should keep us 
informed, so as to make this listing informative and 
correct. 

November 18-19, 1924—Tri-State Packers, Special 
Meeting, Bridgeton, N. J., 
Hotel Cumberland. 

November 20-21, 1924—Indiana Canners, Annual 
Meeting, Hotel Claypool, In- 
dianapolis. 

November 24-26, 1924—Western Canners Semi-an- 

nual, Hotel Sherman, Chicago. 

9-10, 1924—-Ohio Canners, Annual, Hotel 

Fort Hayes, Columbus, Ohio. 

December 10-11, 1924—New York State, Annual, 
Hotel Powers, Rochester. 

January. 26-30, 1925—National Canners, Canning 


December 


Machinery and Supplies, Na- 
tional Food Brokers, Machin- 
ery Exhibit, no hotel head- 
quarters, Cincinnati. 
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HE man who burns out without insurance 
realizes his mistake; and the food manufac- 
turer who makes an error in the process times, 
or methods; or runs afoul of the Food Laws, 
—when he could have been “dead-certain’ what 

to do and how to do it, by using this book,—will also 

see his mistake. 


Just a little mistake in process time, method of 
handling or ignorance about the latest and best way, 
and losses pile up with sickening rapidity. 


WHY TAKE THE CHANCE? 


Men don’t deliberately produce poor goods, flat 
sours, slack-filled cans, off-colored, pin-holing, bad- 
flavored goods. “Those losses—in money and reputa- 
tion—come from ‘taking a chance.’ 


THIS BOOK furnishes the answer to the man who really wants to im- 
prove his quality, and have his goods safe and always dependable. 


You may think you Do Not Need It--- 
But the house with this book in the Safe 
feels a confidence, an-ease-of-mind, which 
no other $10.00 can buy !! 


You Can Be Sure You're Right ! 


PRICE $10.00 postage prepaid, with order. 
For Sale By All Supply Houses, Dealers etc, Published by 
THE CANNING TRADE 
Baltimore, Mad. 
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The Control of Truck Crop Pests by Dusting 


The Pea Aphis. 


By Ernest N. Cory and S. F. Potts 
University of Maryland Agricultural Experiment Station 


“ (Continued from last Week.) 


CONTROL EXPERIMENTS. 


Dusting Operations in 1922—The infestation was 
very severe, ranging from about 350 to 3,500 aphids 
per yard. A power duster was used with a boom car- 
rying eight nozzles. To the boom was attached a ten- 
foot, and later an eighteen-foot, trailer of heavy mus- 
lin. Tests of several insecticides* showed that nicotine 
was the most effective of dust applications. Tempera- 
tures above 70 degrees F. and absence of or only light 
breezes gave the most favorable conditions for dusting. 
The tests showed that less than thirty pounds per acre 
was not practicable, and that a high nicotine content 
was preferable to a low content. 


Method of Obtaining Records—Our records were 
made by pulling up plants, one at a time, early in the 
morning when the aphids were inactive, and knocking 
the aphids onto a white sheet, counting each one and 
mashing it as soon as counted. Our records were based 
on the number of live aphids present on the plot to be 
dusted as compared with the number of live aphids 
present after twenty to twenty-four hours had elapsed 


following the dusting. 
TABLE VIII. 
Tests of Insecticides, Jackson Farm, Cambridge, Md. 
Quantity Per 
Exp. inlbs. cent 
No. Date Kind of Dust per acre kill Remarks 
1. 9/27/22 Dosch 2.4 % Nicotine 45 95 
Nicotine 3%, kero- 45-55 75-80 Light, volatile dust 
sene 5%, lime 
Nicotine 3%, lime 45 75-80 
4. a Kilspray 5%, lime 55 £0 
5. Derrisine 5%, lime‘ 75 10 Pyrethrum extract 
Nico-Tone, 142% 50 10 
nicotine 
Ace-Hy 35 15 Very heavy 
8. ss Check 25 10 
9. ie Niagara 3% nicotine No unusual mortality 
10. PP Niagara 5% nicotine 50 90 


Temperature 75° F. Dry. Very little breeze; noon at 4.30. 
85% of plants infested at time of dusting. 


The principal tests were on the percentage of nico- 


tine most effective, the quantity that should be used 
and the method of application. ; 


_Table IX shows in condensed form the results. 
While the dust from several manufacturers was used, 


no attempt is made to show a comparison, as the condi- 
tions were different in each case. 


* Dusting for the Pea Aphis by Ernest N. Cory. Journal of 
Economic Entomology, Volume 16, pages 81-84. 


Quantity Per 
Field Exp. in lbs. cent 
A. No. Date Kind of Dust peracre kill Remarks 
1 9/22/22 Niagara, 2% 15 44 No canvas 
2 sd Niagara, 2% 30 71 No canvas 
3 e Niagara,3% 30 68 10 ft. canvas 
4 id Niagara,5% . 30 78 10 ft. canvas 
5 10/7/22 Niagara, 3% 25 75-80 3 lbs. Arsenate 
of lead to kill 
loopers.* 


* Autographa brassicae Riley. 
Slight breeze. Temperature—70°—66°. 
rows allowed for drift. 
Field B. 
2acres 1 9/23/22 Niagara, 5% 25 63 
2 ee Niagara, 3% 43 


Noon to 4.30 . 2 


10 ft. canvas 
71.4 10 ft. canvas 


Temperature 78°. No breeze. Noon. 
Field C. 
ldacres 1 9/23/22 Niagara,5% 50 85-100 18 ft. canvas 
2 “id Niagara, 5% 25 85-100 18 ft. canvas 


_. Temperature 78°. No breeze; noon. Higher per cent kill on 
middle rows. 4 rows between plots. Average infestation 16.7%. 


Austin Farm, Cambridge, Md. 
Quantity Per 


Exp. inlbs. cent 

No. Date Kindof Dust peracre kill Remarks 
1. 9/26/22 Dosch, 2.4% 110 85-95 With the wind 
2. ” i 60 65 Against the wind 
3. 30 50 Dusted with and 


against the wind 


4. 30 50 With the wind 


5. Check 


Temperature 75°-80°. High wind. Noon. 


Per cent plants 
infested September 21, 1922—41.5. 


The use of a trailer of canvas is highly desirable 
in order to get the maximum fumigation, and the dust- 
ing should be done in as calm weather as possible. Good 
results séem to be possible at temperatures around 70 
degrees F. 

Dusting to Control the Pea Aphis in 1923—In the 
spring of 1923 dusting on peas was begun about May 
20th, when most of the plants were in bloom. The 
major tests are recorded in Tables X and IX. 

Tables X and XI show rather definitely that the 
trailer or curtain covering the nozzles and the plants 
is a necessary adjunct for dusting peas. Very low kill 
was obtained with the exceedingly high rate of 80 lbs. 
per acre of 2 per cent dust without a trailer, while the 
same dust at 70 pounds with an 18-foot trailer gave 92 
per cent kill. 

The low nicotine content, 114 and 2 per cent, failed 
to give a consistent satisfactory kill either without or 
with a trailer. Even with a 35-foot trailer, which al- 
lowed 10 seconds fumigation, 2 per cent dust failed. 

Four, four and a quarter and five per cent dusts 
gave good results with a trailer in use, and the efforts 
to reduce the poundage per acre confirmed our experi- 
ence of 1922 that less than 30 pounds per acre is not 
satisfactory. Experiments No. 2 and No. 15, Table X, 
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For Your Benefit— 


Bear Brand Aprons are made for YOU 
to save you ‘money in several ways: 
Because they are constructed of the finest 
8-0z Sea Island Duck, strongly impregnat- 
ed with pure Para Rubber, they are rip- 
proof, wear-proof, water and fruit-acid 
pe This means a longer period of use- 
Iness than is usually obtainable -- and a 
consequent reduction in your apron expense. 
And as Bear Aprons are extremely light in 
weight (only 15 ounces), they bring your 
employes perfect comfort, permitting greater 
working efficiency. A comfortable employe 
is a better worker. 
Many of the largest canners and packers, in- 
cluding H. J. Heinz Co., use our aprons 
exclusively. Severe tests proved our aprons 
to be superior and more economical. 


COLOR: Dark Maroon 
30” x 47” long—$15.50 doz. 
34” x 47” long—$16.50 doz. 


much apron service your dollar can buy. 
You'll be pleasantly surprised, and your 
employes will thank you, too, for a better apron. 

Samples of fabric, showing quality, on request. 


Another popular style: Protexu Brand Rubber Aprons -- slightly heavier 
than Bear, and black in color. Extremely durable and protective, suit- 
able for all work--even for protection from strongest acids. 30” wide x 38” 
long, $12.00 doz; 36” wide by 44” long, $15. dozen. 


William M. Gross. 


Makers of all styles aprons for all industrial purposes 


Carver Building te Sharon, Penna. 


Send trial order TODAY — and learn how 


Proof of “Cushioning” 
jt bre a flight of stairs, first 


sidewise, then endwise, and 
against a concrete wall atthe bottom, 
this H & D box of 24 full quart cans 
was tumbled without damage to box 
orcontents. That’s proofthat H & D 
containers DO guard their contents 
from danger. 
THE HINDE & DAUCH PAPER CO. 


Member Canning Machinery and Supplies Association 
800 Water Street Sandusky, Ohio 


CORRUGATED FIBRE 
SHIPPING BOXES 


Canners Write or phone us—Plaza 3464-3463. Your offerings 


Howard E. Jones & Company 


406 Water Street, Cor. Custom House Avenue 
Brokers CANNED FOODS 


BALTIMORE, MARYLAND 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. | 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners? Accounts Solicited for Tip-Top Buyers. 


COVER YOUR WANTS EARLY 


Hf yy, ’ car load lots 9 cents each, loaded 


on car our factory. 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


24147 
(Night) Berkeley 200 


Phones 


Not made to meet competition 
Made to beat competition 


Model C, 8-Unit 
Capacity 300 per hour 
one 


LIGHTNING Box SEALER 


Patented Nov. 5, 1918 


C.8.UNIT $210 c-4-uniT $115 


Above Prices are Freight Prepaid to Destination. 


Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Accomodates a wide range af sizes. Descriptive 
matter on request. 


McSTAY MACHINE CO., Manufacturers 


727 Euclid Ave., Los Angeles 


Have them when you need them’ 


Don’t let the rush catch you with- 
out baskets; wire us your order 
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show that a reduction in pounds per acre can be had 
by lengthening the trailer and thus increasing the 
period of fumigation. 


Little difference from the standpoint of kill is 
shown between nicotine dusts from the two sources, 
except in the cases where a combination of hydrated 
lime and carbonate of lime was used in certain com- 
mercial mixtures. On the whole, free nicotine, in aé- 
dition to being more costly, giving a slightly less sat- 
isfactory dust at the high percentages, gave slightly 
lower percentages of kill. 


The home mixed high percentage dusts are less 
expensive per acre than the commercial low percentage 
dusts, and gave better results experimentally and from 
the growers’ standpoint. 


FACTORS THAT INFLUENCE DUSTING. 
Insecticidal Factors. 


How Dusts Kill—It has been generally assumed 
that nicotine dusts act as fumigants. This was dem- 
onstrated by experiments performed in the laboratory 
as follows: Air was forced through two wash bottles 
containing H2S04, then through a bottle with nicotine 
dust in the bottom and the outlet screened with 2-0- 
mesh bolting cloth, and finally into a container in which 
there was a plant infested with aphids. Repeated tests 
with this apparatus, with little probability of any dust 
particles reaching the insects, gave complete kill in 
from 60 to 180 seconds. 

However, field tests showed that it is important to 
get as much dust on and in the immediate vicinity of 
the aphids as possible in order to concentrate the 
fumes, thereby in effect making the dust a contact in- 
secticide. 

Number of Applications—One application usually is 
all that is required if the dusting is started at the 
proper time to secure a maximum effectiveness. Some- 
times conditions favor the rapid multiplication of the 
aphids, and a second application may be needed. This 
should be made just before there are enough aphids to 
do serious injury to the vines. It is not economically 
practicable to dust after 75 per cent of the pods are 
ever two-thirds grown. 

Effect of Carriers—Slow evolution of the gas is 
cebtained when coarse, heavy particles of the carrier 
are used, when there is a high moisture content in the 
carrier, and when there is a high percentage of nico- 
tine; the opposite conditions of the carrier give rapid 
evolution of the nicotine gas. A mixture of one-fourth 
ground limestone and three-fourths hydrated lime gave 
excellent results as a carrier when the nicotine was de- 
rived from a sulphate source. Under some circum- 
stances it is not wise or desirable to have the nicotine 
volatilized too rapidly, as at low temperatures the ac- 
tivity of the insect is reduced and much of the evolu- 
tion of the gas takes place without a corresponding ac- 
tivity. in the insect. On the whole, hydrated lime as a 
carrier is quite effective, and its chief advantage from 
the standpoint of the farmers is its availability. It can 
be bought on the basis of a guaranteed physical analy- 
sis, which insures a uniformly fine product. 

Effect of the Source of Nicotine—In actual field 
practice in the work against the pea aphis, the dusts 
prepared from nicotine sulphate were superior to those 
prepared from free nicotine. That is due probably to 
a greater loss of nicotine during mixing and more rapid 
volatilization when free nicotine is used. 
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_ Per Cent of Nicotine—High percentages of nicotine 
are essential for efficient field control of the pea aphis. 
Percentages below 4 per cent were not economical, as a 
percentage of kill less than 90 per cent does not reduce 
the numbers of aphids sutliciently to insure freedom 
trom injury, because of the rapid multiplication of 
those remaining. One application of high per cent nic- 
otine dust at a low poundage per acre is equally as ef- 
fective as a very heavy application of a low per cent of 
nicotine dust, and is cheaper both in cost of mate- 
rials and labor. Four to five per cent nicotine dust 
should be used for the pea aphis. 

Pounds Per Acre—Not less than thirty pounds nor 
more than fifty pounds per acre should be used in dust- 
ing peas. The actual dosage will depend in some meas- 
ure upon the condition of the crop, the status of the in- 
festation, and to a large extent upon the mechanical 
factors, particularly of the duster. 


The Length of Time the Dust Has Been Prepared— 
It is highly important that fresh dust be used as field 
tests of materials that have been shipped in apparently 
tight commercial containers which have been held for 
arying lengths of time show that there is a decided loss 
of nicotine from such materials. This points to the ne- 
cessity for obtaining freshly mixed dusts or the farm 


mixing of nicotine dusts for the control of sucking in- 
sects. 


MECHANICAL FACTORS. 


Type of Duster—Both the engine driven and geared 
type of dusters will give good results if the speed of the 
engine can be so regulated that too large a volume of 
air is not forced through the machine, or the gearings 
so regulated that sufficient air will be forced through 
the machine. With a large volume of air passing 
through the machine, or the gearings so regulated that 
sufficient air will be forced through the machine, With 
a large volume of air passing through the machine there 
is a tendency to distribute the particles more widely 
and thoroughly, and by this separation allow for a more 
rapid evolution of the nicotine gas. 

Where a small amount of air at a reduced rate goes 
through the machine there is a tendency for aggrega- 
tion of the particles and a reduction in the rate of evo- 
lution. Ordinarily the power driven machine has too 
great a blowing force, and smaller pulleys must be put 
on the engine. In the case of traction machines it is 
frequently necessary to increase the number of revo- 
lutions per minute of the fan by means of an adjust- 
able belt, as the greatest speed of the fan intraction 
driven machines is usually requisite to obtain sufficient 
blowing force. 


Arrangement of Nozzles—The nozzles should be set 
rather low, usually about fourteen inches apart, point- 
ing slightly downward and to the rear at an angle of 
about 35 degrees. With this arrangement where a cur- 
tain is used there is very little loss of dust from the 
sides or front. 

Arrangement of the Curtain and Hoods—Where 
only a curtain is used the length should be about thirty 
feet. The best type of curtain should have a drop in 
front and at the sides, and these should be weighted 
down with light chains, 10 to 12 feet long on each side, 
to prevent the wind from blowing the curtain about. 
The front curtain and the long curtain can be attached 
to bamboo rods, and these in turn attached to the boom 
by straps. The use of a long curtain allows for a 


greater period of fumigation, which seems to be neces- 
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OUR Delivery on YOUR 1924 Contract 


7 5 % Advancers 


Perfection 
Rogers Gems 


90 % Alaska 


Surprise 


Admirals 
Horsfords 
1 OO% Rices 13 
Rogers Winner 
Prince of Wales 
Rogers Green Admirals 


“We grow our own— 


Trade Mark Reg. 
Rogers Bros. Seed Co. 


326 W. Madison St., 
CHICAGO, U. S. A. 


ervice Counts 


The ability to obtain deliveries in times of stress is one of 
the determining factors in selecting one’s Source of Supply 
for Sanitary Cans. 


| Quick and Efficient Service in connection with Double Seam- 
| ing Equipment is also of the utmost importance. 


Our constantly increasing Clientele is convincing evidence 
| that we excel in both of these phases of Can Manufactur- 
ing. 


Southern Can Company 


Baltimore, Maryland 


Manufacturer of newly developed ‘‘SOCOCAN’’ especially adapted for Coffee, Peanut Butter, Lard Substitutes, etc. 
Write for samples and detailed information 


> 
Ke? 1876 
— blood L ells 
Sans & 
NEW YORK OFFICE: 17 Battery Place. 
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sary work with the pea aphis. A curtain of thirty 
feet will allow for approximately 10 seconds’ fumiga- 
tion at the speed the ordinary team usually travels. 
The curtain may be supplemented by the use of gal- 
vanized hoods, but the extra kill where hoods are used 
is hardly sufficient to warrent their use except on very 
straight, long rows. The use of hoods necessitates a 
reduction in the number of nozzles to four and the use 
of a spinning device in the outlet to insure a whirling 
of the dust particles as they enter the hood. A satis- 
factory spinning device consists of a four-bladed pro- 
peller, permanently fixed in a tin tube the shape and 
size of the outlet. A single, similar device, furnished 
us by the Niagara Sprayer Company, was used between 
the fan and the dust hopper in order to insure a whirl- 
ing motion of the dust particles, and thereby obtain 
equal distribution in each of the four main outlet tubes. 


Condition of the Crops—The density of stand, 
height, age and condition of vines are important in de- 
termining the amount of dust to be used. The length 
and straightness of rows determine in part the labor 
cost and efficiency of application. Low, scanty plants 
require less poundage than high, dense foliage, partic- 
ularly if the latter is lapping over in the row. 


The Status of Infestation—Ordinarily it is better 
to wait until at least 50 per cent of the vines are in- 
fested with one or more aphids or when there are as 
many as 175 aphids per yard of 36 plants. At this time 
it is likely the heavy migration period from clover will 
be over. As most of the injury is done when the plants 
are in full bloom and when the young pods ore being 
formed, an infestation after the pods are over half 


THE BETTER FILLER 
Why ?— 


First, it fills more cleanly and accurately than has ever 
been possible before -- thereby not only doing the work 


better but at lower cost. 


Second, its greater simplicity of construction and operation 
makes settings for different size containers simpler, quick- 
er, more dependable -- cleaning easier -- cost of upkeep 


and operation less. 


Third, it is adaptable to such a wide variety of products 
Preserves, jam, jelly, syrups, 
marmalades, mayonnaise, salad dressing, etc., are all filled 


that it is seldom idle. 


successfully. 


No open supply tank to watch. 


No sticky belts or discs to jam, break and spill containers 


Three sizes: Fills up to gallons by accurate measure. 


The Karl Kiefer Machine Company, 
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grown does little damage, and usually it pays not to 
treat at this time. 


METEOROLOGICAL CONDITIONS. 


Effect of Temperature—Dusting is uneconomical 
at temperatures below 60 degrees F., especially if ac- 
companied by high wind. Air and soil temperatures 
are each important in dusting, as the first governs in a 
large measure the insects’ activity, while the latter in- 
fluences particularly the rate of nicotine evolution. 

Effect of Humidity—Heavy dew or rain absorbs 
nicotine and renders dusting with dew on the vines or 
followed closely by rain largely ineffective. 

High relative humidity between 75 per cent and 80 
per cent accompanied by temperatures above 70 degrees 
F. gives the optimum conditions for dusting. 

Effects of Air Currents—Wind dissipates the vol- 
atilized nicotine so rapidly that relatively calm weather 
must be utilized for dusting and curtain attachments 
used to confine the fumes and dust particles, thereby 
increasing the fumigation. Upward air currents, dué 
the heat radiation from soil, are important in determin- 
ing the effectiveness of dusting. 


COST OF MATERIALS. 


TABLE XII. 
. Cost of Home Mixing of Nicotine 
Ball Concrete 


Sled Mill Mixer 
Method Method Method 
*Labor cost, $2 50 per day, one day.. $5.00 $2.50 $2.50 
Cost of horse labor, $ .40 per hour. 120 


Cincinnati, Ohio 
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MAX AMS Closing Machines 


Made by the Pioneer Builders of Sanitary Can Making Machinery 
’ and used All Over the World. 


The use of AMS Closing 
Machines and AMSCAN 
Certified Sealing Fluid — 
The Golden Band- is the 
best Tight Seam Insur- 


ance. 
The Max Ams Machine Co. 
101 Park Avenue 
New York 
BRANCHES: Chicago and London, England. 
AMS No. 128 Closing Machine 
ia 1924 Model, Patented 
Zast Hydraulic, St I lled Improved , Process Kettle or Cc , Standard 3,°4& 
MADE BY 
ZASTROW MACHINE CO., Inc. 
Foot of Thames St., 
BALTIMORE, MD. 
Steam Boxes 
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Cost of gas and oil. 60 
4.70 2.15 2.35 
Gost per. 10) 52 58 
per Gay... 1,200 lbs. 500 lbs. 1,000 lbs. 


*This varies with the locality. 


The sled method of mixing, devised by the junior 
author, is so simple that it can be utilized on any farm 
at very little cost. One, two or three insecticide drums 
of 200-lb. capacity were placed between two sled run- 
ners with the braces nailed across the top of the run- 
ners, with sufficient distance between them to allow the 
drums to roll freely. Stones were placed in the drum 
and the dust mixed as in a ball mill, with the advant- 
age that the bumping of the cans over the uneven 
ground prevented caking of the dust on the sides. 

A concrete mixer can be used effectively, especially 
if it is of the combined rotating and tilting type. The 
mixing knives were removed, a cloth top put on with a 
hoop, stones used to mix the materials and fine screen 
supported by a coarse screen used in place of the cloth 
top when the dust was dumped out. Seven growers 
used such a machine co-operatively in one community. 


TABLE XIII. 


The cost per 100 pounds 4 per cent nicotine dust made on farms 
was as follows:* 


10 lbs. nicotine sulphate (wholesale price)...............4. $11.00 


*This will vary slightly owning to differences in nicotine, 
labor and container costs. 


The cost per acre, based on the above costs of ma- 
terials used at 30 pounds per acre, labor of two men at 
$2.50 per day, team at $4.00 per day, gas and oil at 50 
cents and dusting two acres per hour, would be $4.21 
es a without figuring depreciation or in- 

erest. 

Experiments With Calcium Cyanide Dusts—On 
some crops, under favorable conditions, cyanide can be 
used with good results. When applied to tender foliage 
injury is likely to ensue. The material offers much 
promise in several fields of insect control, but our data 
of this season are in the main inconclusive. 

Aphis brassicae on cabbage may be controlled by 
calcium cyanide dusts. On small plants 25 pounds of 50 
per cent dust should be used and 50 pounds on plants 
that have headed. 

The material offers promise against the harlequin 
cabbage bug as a dust but its use in box fumigators in 
the field seems to be especially worthy of further de- 
tailed study. 

Table XIV shows the results of several tests 
against the pea aphis in the spring and fall of 1923. 


DEATHS OF TWO PROMINENT CALIFORNIA 
CANNERS. 


HE California Fruit News paid such proper credit 
to the deaths of two of the industry’s prominent 
men that we reprint, in part, these tributes: 

Jay Deming. \ 

Jay Deming died at his home in Hyde street, San 
Francisco, October 1, after a rather prolonged illness. 
Mr. Deming, who nearly forty-five years ago first asso- 
ciated himself with the canning business on the Pacific 
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THE INDIANA KERN FINISHER 


All metal. Satisfies the most exacting demands of 
any packer. Is of sanitary construction through- 
out. Monel Metal used onthe screen, under pan, 
and hood. Shaft of Tobin Bronze. Supplied 
with packing gland. A special washout plug is 
also now a part, with other added features. Has 
an increased capacity of 35% 


Kook-More Koils 

Indiana Pulpers 

Indiana No. 10 Fillers 
Tomato Washers 

Spice Buckets 

Enameled Lined Pipe 
Enameled Pails & Pans 
Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 
Steam Crosses 

Fire Pots 

Steel Stools 

Pulp & Catsup Pumps 

Wood & Steel Tanks 


Indianapolis, Indiana, U. S. A. 


‘Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 


S. O. Randall’s Son 
Baltimore, Md. 
Eastern Representative 
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TANKS--TOWERS--WATER SYSTEMS 


TANKS TOWERS 
Wood or Metal ' For 

Any Size, Any Shape, for Tanks 

Blending Pulp Bells 

Storage . Mixing Flags 
Washing Pasteurizing Transmission 

Fire Protection Water Supply Radio 

Wood Stave Pipe--- Silos 
THE BALTIMORE COOPERAGE COMPANY 


BALTIMORE, MARYLAND 


LANDRETH’S SEEDS 


When you think of Seeds, think of Landreth, either for spot or for : 
future. We are the oldest Seed House in America, this being our = 
140th year. If we had not given good seeds, good attention to 
business, and fair prices, we would not have existed so long. Write 
us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


Established 1784 BRISTOL, PA. 
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Coast, has been for many years a figure, both of prom- 
inence and importance, in canning circles in this city 
and on the coast. Up to a couple of years ago, when 
he retired from active work because of declining health, 
Jay Deming was the secretary of the G. W. Hume Com- 
pany, of this city, an important factor among California 
canning firms. Mr. Deming had also been treasurer of 
the Canners League of California for many years, hav- 
ing been elected its first treasurer when it was organ- 
ized in 1905, and serving continuously in that office 
until he personally asked to be relieved about two years 
ago. He was also a conspicuous member in the organi- 
zation of the Olympic Club in San Francisco, being one 
of its pioneer members. 

Jay Deming was born a little over 74 years ago at 
Watertown, Y. Y., and came to California in the early 
70s. In 1880 he became associated with R. D. and G. 
W. Hume, who were pioneer packers of salmon on the 
Pacific Coast, and continued his business relationship 
with the Hume interests, which have been for many 
years prominent in the development of the canned fruit 
business in California, without a break up to his re- 
tirement two years ago, and was a stockholder in the 
Hume Company. 

Mr. Deming was conspicuous both as a man and 
as a member of the canning fraternity here, for his 
thoroughgoing integrity and was one of the all too few 
who constantly distinguish between the truth and the 
whole truth, insisting always upon the latter in his own 
crerations. So completely imbued with this idea was 
the late Mr. Deming always that he often too easily 
took it for granted in others. His particular specialty 
in canning work was the financial end, and his reputa- 
tion for knowledge and integrity in this field oftentimes 
brought a call for his services as friendly counsellor 
and intervener in the prevention of litigation and set- 
tlement of disputes. 


Mr. Deming is survived by a widow and a brother. 
Funeral services were held from the family home in 
this city on Friday morning of this week. 


\\ Walter M. Field. 


The death of Walter M. Field, of San Francisco, 
occurred at his residence, in Palo Alto, October 15. Mr. 
Field had been seriously ill for several months, and had 
not been at his office for some little time. Walter M. 
Field was among the prominent factors in the food 
brokerage and cannery business of California for many 
years. He was born in Providence, R. I., and came to 
California as a young man about forty-five years ago. 
For some years he was concerned with grocery sales 
for one of the important wholesale grocery houses of 
San Francisco, and later joined the selling forces of the 
J. K. Armsby Company, with headquarters in San 
Francisco, having charge of canned fruit sales there 
for a time. About twenty years ago Walter Field be- 


came engaged in the canning business in the Santa- 


Clara Valley, and a little later established the firm of 
Walter M. Field & Co., of San Francisco, which has been 
engaged in the brokerage and export business in can- 
ned foods and dried fruits and is among the important 
firms in this line. The late Mr. Field had an active 
business interest in a number of canning firms. 

‘ Mr. Field built up a valuable business under the 
name of Walter M. Field & Co., of which he was the or- 
ganizer and senior, but about a year or so ago retired 
from the firm, retaining, however, an active advisory 
interest. The firm of Walter M. Field & Co, is at pres- 
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Patented 
THE MORRAL CORN HUSKER 
either 
Single or Double 
The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at the proper place and careless feeders will 
not waste corn and it will save agreat deal of corn overany other husker. 


Patented 
THE MORRAL CORN CUTTER 
either 
Single Cut, Double Cut or Split and Cut. 
The Morral Corn Cutter is very simple in construction and is the most 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. It is 
furnished with attachments for cutting Golden Bantum Corn, and it is the 
best cutter for cutting Bantum Corn. 


| Patented 


THE MORRAL LABELING MACHINE 
The Morral Lebeling Machine is built of iron and steel, driven by 
motor or hand power, large capacity, and guaranteed to do satisfactory 
work, We can save you money. It will pay you to write at once for 
our new catalog for prices, list of users, and further information. 


MORRAL BROTHERS 
Morral, Ohio. 
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Bliss Compound Applying Machines 


Ends Compounded 
Without Air Bubbles 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


-Bliss for Machinery 


E. W. BLISS CO. Xa vokes BROOKLYN, N. Y., U.S. A. 


SALES 
OFtices} Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bidg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


No. 390 


DETROIT CLEVELAND CHICAGO __ PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can: ends. These 


machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 
CAMERON CAN MACHINERY CO. 240 N. Ashland St., Chicago, U. S. A. 
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ent composed of the late Mr. Field’s only son, Andrew 
J. Field, and Ronald R. Mack, and is general sales agent 
for the Bay Side Canning Company, which business it 
has handled ever since the firm was established, and 
for the D. Di Fiore Canning Company, San Jose, whose 
sales business it has handled ever since that company 


first started. 


Mr. Field is credited with the establishment of the 


Canners League of California. 


WHATA SEASON, WHATA SEASON! 


Read this circular, and read between the lines. 
Have you ever before seen such an uncertain year in 


crops? 


Harvest Opportunity—Ordinarily, pri- 
mary prices are lowest when movement from 
first hand is at its height. On dry beans, es- 
pecially Red Kidneys, we are at the source of 
supply, and have large manufacturing capac- 
ity. 


With the close of our pack of green lima 
beans and squash (in a.week or ten days) bean 
threshing will be under way, and shortly 
thereafter it is reasonable to expect prices 
from growers to reach the low point. 


Capitalizing this probability along with 
the advantages of our location and facilities, 
and believing that the history of all other of 
this year’s crops will be repeated in the case or 
Red Kidney beans, we quote for our friends 
who are inclined to be forehanded for ship- 
ment of orders in turn from new crop. 
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No.2Can No.10Can 
Fancy Light Red Kidneys... .95c $4.60 
Fancy Dark Red Kidneys... .95c 4.75 


Fancy Pork and Beans. 

Entirely independent of the prospective 
shortage of the season’s bean crop, values of 
the canned product must eventually reflect the 
scarcity and higher cost of tomato sauce. 

18-0z. No.2 Can No. 19 Can 
Fancy Tomato Sauce. .82c 93c $4.50 

Prices are f. 0. b. Fremont, S-D B-L, less 
2 per cent for payment upon presentation. Our 
usual label allowance, etc. 

Please note particularly that these prices 
are based upon the expectation of favorable 
harvesting weather, and are strictly subject 
to our confirmation and to change without 


notice. 
FREMONT CANNING CO. 


CUCUMBER PICKLES IN TANKS OCTOBER 1, 1924, 
COMPARED WITH OCTOBER 1, 1923, AND 
OCTOBER 1, 1922. 


ROM reports received from pickle packers for Oc- 

Fk tober 1, 1924, it appears that there was 11 per 

cent of the crop of 1923 in tanks, and 92 per cent 

of the crop of 1924, or a total available supply for the 

1924-25 season of 3,622,040 bushels of cucumbers in 

tanks, October 1, 1924, compared with 3,148,457 bush- 
els in 1923, and 2,120,880 bushels in 1922. 


“Say! What’s your hurry?” 
“I’m trying to get something for my wife.” 
“What are you asking for her?” 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


ke 


The sanitary belt with the square mesh 
Sealders, Washers and Exhausters. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. 


Used for all conveying purposes, on Sorting Tables, 
Made any size. 
dealer doesn’t handle, write for catalogue and prices. 


Easily cleaned and durable. If your 


La Porte, Indiana 
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WE ARE READY 


TO BOOK ORDERS FOR 


THE NATIONAL TOMATO PEELING MACHINE 


FOR 1925 
Write for special catalog and references 
Manufacturers of 
CANNING MACHINERY FOR: ; A. K. Robins & Co., Inc. 
Fruits, Vegetables, Sea Food Products & Citrus Fruits Baltimore, Md. 


A Beautiful Product. 


A true description of a can of cherries pitted on a MONITOR 
PITTER. 


It’s hardly possible to see the opening thru which the pit was 
ejected—each cherry is sound and firm and is a speaking ad- 
vertisement of that brand of goods. Pit your cherries on the 
MONITOR Pitter. 


By the way, do not overlook the fact that MONITOR Can- 


ning machinery can be bought at low price just now. 


HUNTLEY MFG. CO. 


P. O. Drawer 25 SILVER CREEK, N. Y. 


SPECIAL AGENTS 


It will pay you to buy early. 


Canadian Plant A. K. ROBINS & CO. 
HUNTLEY MFG. CO., Ltd. Baltimore. Md. 
Tillsonburg, Ont. BROWN, BOGGS CO., Ltd. 


Hamilton, Ont. 
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Canned Foods Week 


November 8 to 15 1924 


— 


Learn What is going on in your industry—Get in step with this pro- 
gressive movement—Tell here what you will do in your 
locality—Helpful hints for all committees. 


ALTIMORE’S PLANS—As previously announced 
B in these columns, the canners of Maryland, and 
of Baltimore in particular, are going to put 
Canned Foods Week on in good style this time. A big 
committee has been at work, and from among it have 
been selected men to handle all the various features 
which go to make Canned Foods Week a real thing. 

Displays of canned foods will blossom forth at 
every prominent point of the city, and not alone in gro- 
cery stores, department stores, etc., but in all public 
places, so that everybody will have them forced up on 
their attention. 

The week will be opened with a monster parade, 
with plenty of music, and a long line of tastefully dec- 
orated. floats, depicting the growth and progress of this 
industry in Maryland. So enthusiastic are they over 
this that it will not surprise us to see this a veritable 
“Veiled Prophet’s pageant, or one much like the Mardi 
Gras of New Orleans. This parade will take place at 
1 P. M. Saturday afternoon, November 8th, forming on 
lower Broadway and traversing all the business streets 
and then out into the residential sections. 

Saturday evening there will be a subscription ban- 
quet of all the canners, brokers and supply men of 
Maryland at the Hotel Emerson. The banqueters will 
not only enjoy one of Maryland’s famous dinners, but 
will be addressed by some of the leading men of the in- 
dustry, Mr. James A. Anderson, chairman of the Na- 
tional Canned Foods Week Committee, among others. 
And there will be other notable speakers. 

On Tuesday afternoon there will be a canned foods 
luncheon tendered by the Canned Goods Exchange to 
the ladies of the city at the Emerson. The various 
women’s clubs and organizations are to be invited by 
card, and they will be served a luncheon compared en- 
tirely of canned foods. There will be good music, and 
the comfort of the ladies will be looked after in every 
particular. 

President W. H. Killian, of the Canned Goods Ex- 
change, will talk before all the leading clubs of the city 
at their weekly dinners, and there may be other speak- 
ers to cover every possible occasion. 

In addition to decorating all store windows, there 
has been prepared a neat booklet or folder, which tells 
the story of canned foods in a way to interest the house- 
wife. These will be distributed at all stores, and from 
the mammoth can which will traverse the city’s streets 
all during the week. All interests are hard at work to 
carry out this program, and many other features, in 
the best possible way, and the result we know will be 
excellent. 

Those outside of the city who intend to enter floats 
in the parade, and there will be a considerable number 
of these, should get in touch with Mr. Robert A. Rouse, 


of the Continental Can Company, Baltimore, without 
further delay. An expert designer and decorator is in 
charge of this work, but he must know about how many 
he has to take care of. 

Every canner in the State is invited to be present 
at the Subscription Banquet on Saturday night, and 
each one should write to Carl Cooling, of the Metal 
Package Corporation, Baltimore, so that he will be able 
to provide for all who may come. Do not wait until the 
last minute, and simply walk in; send word ahead of 
time, so that the work may be lightened. 

The canned foods which will be served at the 
luncheon to the ladies or housewives of the city are 
being contributed. So if you have something especially 
nice which you would like these best of all buyers know 
something about, send a generous supply to the Emer- 
son, care of D. Hays Stevenson or Robert A. Sindall, 
marked for the Ladies’ Canned Foods Luncheon. It is 
expected that there will be from one thousand to two 
thousand ladies to be served, so it will take “some” 
goods to complete the menu. Again, promptness is nec- 
essary, and we expect to see Maryland canners cover 
themselves with glory in the upholding of Maryland’s 
tradition for hospitality. The ladies will very nat- 
urally inquire about anything that strikes their fancy, 
and they will be told the name of the canner, the brand 
and where it may be obtained if they wish it. 

For those who intend to visit their local retailers 
and help them put Canned Foods Week on properly, 
in the larger and smaller towns of the country, we can- 
not do better than reprint the advice contained in the 
most recent issue of The National Wholesale Grocers 
Association Bulletin. Here is the way they give it: 


THE 100 PER CENT CANNER. 
From the Gibbs Preserving Company. 


HO is the one hundred per cent canner? Perhaps 

we shall not always find him among those who 

so appraise themselves. One hundred per cent 
is the acid test of perfection, to which lofty reaches it 
is the privilege of but few to attain. Someone has said 
that “he who boasts of being perfect is perfect in folly. 
I never saw a perfect man. Every rose has its thorns, 
and every day its night. Even the sun shows spots and 
the skies are darkened with clouds; and faults of some 
kind nestle in every bosom.” It is discouraging to think 
that, no matter how diligent the search, we shall have 
difficulty in finding the canner who perfectly meets the 
test of perfection set by the stern task-masters who 
sit in judgment on all our acts. That resplendent virtue 
which adorns the life of the canner, and to which he is 
accustomed to point attention with what may be called 
pardonable pride, is that he completes his future orders 
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PEA GRADERS 


Manufactured and Sold by 


Sinclair-Scott Company 


Baltimore, Maryland. 
Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


“Slaysman” Junior Slitter 


Designed for slitting a metal 
strip up to approximately .045”’ 
in thickness. By opening and 
closing space between cutters 
any desired width can be obtain- 
ed up to 12’’. Endless lengths 
can be run thru true and ac- 
curate without burs. Cutters are 
made by the well known tool 
makers Brown & Sharpe. 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
Baltimore, Maryland 
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at their face value. We wonder whether it is because 
of the rarity of this practice that the unco guid among 
canners are nearly always careful to say to the buyers 
to whom they would commend themselves that they 
have completed all future orders at their face value, by 
which is meant that they have completed all future 
orders in full. 

We have ourselves times without number com- 
pleted future contracts in full; we did it during the 
present season; and unless there shall be insuperable 
difficulties we shall do it.during coming seasons. 

If one is careful, the completion of future orders 
at their face value were easy enough. The prudent 
canner will, of course, discount the expectation of the 
crop of which the pack is to be made, and discount it 
liberally. The canner does not know what:is going to 
happen during the season of production; he has no 
means of knowing. And because he gropes his way in 
almost perfect darkness he will feel his way carefully, 
step by step. 

He will take into account the crop hazards which 
grow out of the vagaries of the weather, and will be 
warned and admonished by them. Canning crops are 
not often total failures. Adverse as were crop condi- 
tions of the past season, and they perhaps were never 
worse, there was, however, no total failure for any crop, 
not even the corn crop, the most ill-starred of all; and 
vet we know there were serious reversals of fortune 
for the corn crop, the tomato crop, the bean crop, and 
now the sweet potato crop. 


In completing all our future orders at one hundred 
per cent we feel we are entitled to no special credit; it 
was obviously the proper thing to do, it being within 
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our power to do it. Good faith is an essential element 
of all contracts and considerations of good faith re- 
quired the completion of all our future contracts at face 
value; so much for that. 

Fortunately for us, and fortunately for our friends 
of the trade no less, our bookings of orders for future 
tomato products fell measurably short of our expecta- 
tions. Had we succeeded in obtaining a much larger 
business in future tomatoes, at prices we quoted for 
them, prices which subsequently proved dangerously 
low, our losses on the season’s operations in tomatoes 
must needs have been very great. 

The Latin admonition, “Caveat Emptor,” is not 
without forceful application to buyers of future canned 
foods; always “the buyer must beware.” Perhaps many 
of the disappointments associated with future trading 
grow out of the buyer’s apparent disregard of the sell- 
er’s responsibility and capability. Frequently large or- 
ders for canned foods are placed sight unseen—the sell- 
er himself is not seen, his responsibility not ascertained 
and his capability to perform an important contract for 
future canned foods not carefully inquired into. 

And yet, however imperfect the American canner, 
taken by and large, may be, he is yet an honorable man 
whose lapses grow out of the frailties of which we all 
are possessed. Imperfect, it remains his happy privi- 
lege to seek perfection; and he shall earnestly strive 
for perfection who knows but that he some day may 
find himself in perfection’s rare presence. However, 
we confess we find something of real pleasure in being 
included among those canners whose circumstances 
during the past season were so ordered as to enable 
them to complete their future contracts in full. 


One pea packer reports 3876 cases of peas 
packed on one filler in one day. 


One bean packer reports machine paid for 
itself on tomato sauce in one season. 


Hansen 1924 Model Pea Filler this year. 


EXCEEDED WILDEST EXPECTATIONS. 


HE remarkable success of the 1924 Model Hansen Pea and 


Bean Filler greatly exceeded the fondest expectations of the 
most optimistic. 


the most successful pea and bean filler that has ever been produced. 
ABSOLUTELY ACCURATE FILL WITH ABSOLUTELY NO 


WASTE. ALL THE PEAS AND ALL THE BRINE MUST GO 
INTO THE CAN. 


Many canners report average speed in excess of 125 cans per minute. 


Watch this space for letters from packers who were fortunate enough to install the 


Write for special proposition on early season orders. 


HANSEN CANNING MACHINERY CORPORATION, CEDARBURG, WIS. 


Its wonderful performances easily stamp it as 


One pea packer reports saving of 
$450.00 in sugar first season. 


Another reports actual saving in 
sugar of $1332.00 over last year. 
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“We. excel 


in ‘Desi ns 


of Artistic erit 


Ask for our Superior Line for your = ae Grade. 


Stecher Lithographic ©. 
Rochester, NY. 


THE 


are the Thahes 


for Commercial Value. 


Our Labels 
est Standard 


N 


- 


“Tf it’s used in a Cannery 
--- We sell it.” 


We are prepared to supply your com- 

plete requirements in cannery equip- 

ment backed up by thirty vears of ex- 

perience and a money back guarantee 
of satisfaction. 


Sprague-Sells Corporation 
General Sales Office: 
500 N. Dearborn Street, 


FACTORIES 
Sprague-Sells Corporation 
Successor to 
Sprague Canning Mach. Co. 
Hoopeston, IIl. 


Chicago, Il. 


Peerless Husker Co., 
Incorporated 
Buffalo, N. Y. 


Sales Agents for Pacific Coast: 
Smith Manufacturing Co. 
San Jose, Calif. 


Sprague-Sells and Peerless Canning Mac Machinery 
is built in the modern plants illustrated above. 


Hoopeston, Illinois. 


This advertisement is published jointly by the Peerless Husker Company, Inc., Buffalo, N. Y., and the Sprague-Sells Corporation, 
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FREIGHT RATES & SHIPPING NEWS 


Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


Advice is contained in a circular issued by the Na- 
tional Industrial Traffic League that a modification has 
been secured, effective November Ist of Paragraph B, 
Section 8, Classifications Rule No. 41, which provides 
that in connection with shipments contained in fibre 
board boxes: 


“Boxes must also show description of contents.” 


Many shippers have been complaining that this 
rule is an unreasonable requirement from a transpor- 
tation standpoint, and that its enforcement has only 
resulted in aiding the pilferer by directing attention to 
attractive and valuable goods contained in cases so 
marked, and therefore the League’s Classification Com- 
mittee have been endeavoring to have the rule modified, 
and have accordingly received advice from Mr. F. W. 
Smith, chairman of the Official Classification Commit- 
tee, dated October 3rd, which reads as follows: 


“We are pleased to advise that we have 
been notified by the Trunk Line Association, 
Central Freight Association, and New Eng- 
land Freight Association, that they have es- 
tablished an exception to the Official Classifi- 
cation providing that this rule will not apply 
between points in Official Classification ter- 
ritory, effective November 1. 
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“In other words, this leaves it optional 
- with the shipper as to the marking of contents 
on fiber-board boxes.” 
A similar modification in Southern and Western 
Classification Territories is expected to follow in the 
near future. 


S. HOWES CO. BUYS INVINCIBLE GRAIN 
CLEANER CO. 


ANY of our readers will recallwhen the S. Howes 
M Company of Silver Creek, N. Y., was a consid- 

erable factor in the canning machinery line. 
They made pea and bean machinery, can fillers, etc., 
but a few years ago dropped out of this line and de- 
voted all their time to their great milling machinery 
business. 

The announcement now made will prove interest- 
ing to a wide circle of canners—that the S. Howes 
Company have bought out the business of the Invin- 
cible Grain Cleaner Co., the makers of the well-known 
Invincible all-steel roll corn husker and their machin- 
ery, and the new combination will come back into the 
machinery supply line stronger than ever. 

The 8S. Howes Co. machinery was put out under 
the trade name “Eureka-Invincible,” super-service, as 
they term it, and it may be expected to be such. 

The blending of two well known and long estab- 
lished houses, famous for the quality of the machinery 
turned out, cannot be other than a notable event, and 
the industry will look forward to their offerings with: 
added interest. They sign their announcement card 
“S. Howes Co., Inc., successors to the Invincible Grain 
Cleaner Co., Silver Creek, N. Y.” 


We Manufacture for 
CANNERS: 


Verticle Process Kettles 
Horizontal Proccss Kettles 
Agitating Process Kettles 
Automatic Pressure Kettles 
Continuous Non-agitating Cookers 
Continuous Agitating Cookers 
Crates 

Cooling Tanks 

Trolley (Systems ) 

Steam Hoists 

Picking Tables 

Peeling Tables 

Pea Washers 

Steam Exhaust Boxes 
Water Exhaust Boxes 
Milk Sterilizers 

Milk Fillers 

Milk and Corn Shakers 
Aut tic Shal 
Continuous Shakers 

Test or Pilot Sterlizers 


kinds of foods. 


kind of food. 


Cross Conveyors 
Tomato Holding Tanks 
Tomato Inspection Tables 


Berlin 
Continous 
Cookers 


Berlin Cookers are made for every purpose. No type of Cooker is fit for all 


Berlin Cookers are made in the following distinct classes: 

Continuous Open Cookers which agitate the food while cooking, 
Automatic Pressure Cookers which agitate the food while cooking, 
Continuous Open Cookers which do not agitate the food while cooking, 
Automatic Pressure Cookers which do not agitate the food while cooking, 
A Contenuous or Agitating Cooker for every purpose for every 


BERLIN CANNING MACHINERY 


Continuous Cooker i| 


WORKS 


BERLIN, WIS.. U. S. A. 


-A Complete Line of Canning Machinery for any Canning Factory. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale — Machinery 


FOR SALE— 

4 COONS Semi-automatic Feeding and paring ma- 
chines with counters attached. 

4—Seed-cell Slicing machines, with extra knives for 
quartering. This outfit cost over $1500.00, was purchased 
new in the fall of 1923 and has been used to pack only 400 
dozen No. 10 size cans. It is absolutely as good as new and 
will be sold cheap. If interested, write at once to 
Box A-1244 care of The Canning Trade. 


FOR SALE— 


2 New No. 4 Mt. Gilead Apple Presses 
1 Style A. Burt Electric Driven Labeler for No. 1 cans 
1 Style A. Burt Electric Driven Labeler for No. 1, 2 
and 3 cans 
1 Burt Foot Operated Boxer for No. 1 cans 
1 Burt Foot Operated Boxer for No. 2 cans 
3 42x 48 Open Process Kettles 
20 3 tier Process Kettle Crates 
Miscellaneous lot of Corn, Pea and Tomato machinery. 


WRITE, WIRE or TELEPHONE your requirements to 
CANNING MACHINERY EXCHANGE, 
409 Marine Bank Bldg., Baltimore, Md. 


FOR SALE—Having purchased Automatic Seedcell- 
Slicing Machines we have 10 hand Seedcell-Slicing Machines 
in good condition for sale cheap. 

New Hartford Canning Co., Hamlin, N. Y. 


FOR SALE—150 cases (200 6 0z.) Belgian or jitney 
cans, carried over from 1923 purchase, in perfect condition. 
Price very cheap. Apply to 

W. J. Courtney Co., Mundy Point, Va. 


FOR SALE—185 Oak Casks, capacity from 400 to 500 
gallons each. (bulged staves). Height 5 feet, diameter 3 
feet. 22 Poplar Casks, capacity about 800 gallons (straight 
staves). Height 74 feet, diameter 34 feet. These casks are 
located near Philadelphia. 

Address Central Bottle & Supply Co., 801 St. Paul 
Bldg., Cincinnati. Ohio. 


Machinery—Wanted 


MACHINERY WANTED -— New or second hand labeler 
in good condition, adjustable for different sizes of glass con- 
tainers. Must be in good condition. 

Address Box A-1247 care of The Canning Trade. 


WANTED—A Bliss No. 22 N Bodymaker, with auto- 
matic body feed, notching attachment, and side seam sold- 
ering attachment. Must be in good condition. Write full 
details stating size equipment available and price. 

Address Box A-1176 care of The Canning Trade. 


WANTED—1 String Bean Cutter. 
1 Hemingway or Conant Corn Gun. 
Canning Machinery Exchange, Baltimore, Md. 


WANTED—2 No. 7 Sprague Corn Silkers, 2 Monitor 
Pea Blanchers, 2 Monitor Pea Washers, 2 No. 2 Monitor Pea 
Cleaners, 2 Late Style Monitor Pea Graders, 4 No. 5 Sprague 
Corn Cutters, 1 Kern Pulp Finisher, 1 Monitor-Thomas 
Tomato Scalder. 
Address Box A-1252 care of The Canning Trade. 


WANTED—Two “Colbert Exhausters’’, or their equi- 
velent, to occupy as little space as possible, with maxinum 
time of exhaust. Also a variable speed transmission. 

W. B. Fenn, 8 Murray Ave., Port Washington, Long 
Island, N. Y. 


For Sale—Factories 


FOR SALE—Canning plant located in Western New 
York, excellent locality for Fruits and Vegetables. Plant 
has most up-to-date equipment for Peas, Beans, Tomatoes, 
and Bartlett Pears. Have own housing facilities for help. 
Excellent railroad facilities and plenty of spring water. 
Large cold storage plant adjoining and on same railroad 
siding. Will sell reasonable for cash or terms can be ar- 
ranged. Reason for selling, owners have other business 
which have more attention. 

Address Box A-1245 care of The Canning Trade. 


CANNERY FOR SALE—Completely equipped plant 
for packing Peas and Corn in Western New York State, 
location has plentiful supply of good water, two good boilers. 
Price and terms very attractive to the right purchaser. 

Address Box A-1248 care of The Canning Trade- 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Chemist familiar with food lines and able to made 
microscopical tests according to the Howard method. Give age, re- 
ference and salary expected in first letter : 

Address: Craig Brokerage Co., Indianapolis, Ind. 


WANTED—This advertisement is intended to attract a reply 
from a strictly capable man of good habits who either is operating 
or knows that he can operate successfully a 3 line Pea and Corn 
Canning Factory. He must have proven ability to handle farmers 
and labor and to produce a quatity pack at a reasonable cost. Loca- 
tion, New York State. Our own organization is familiar with this 
advertisement so you need have no hesitancy in replying and all re- 
plies will be held in strict confidence, State age, experience, and all 
details including salary expected. 


Address Box B-1246 care of The Canning Trade. 
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WANTED—Young Mechanical Engineer, who has had some 
experience designing automatic machines, preferably for the 
handling of food products, such as wrapping, filling and sealing 
machines. Steady employment and good future with a very 
strong manufacturing concern. Address Box B-1254, care of 
The Canning Trade. 


POSITION WANTED—Salesman available for two months, pre- 
sent work finished for this year. Have broad experience with Grocery 
Jobbers and Brokers allover the country, also with Indiana Canners. 
Have initiative, clean record and live in Indianapolis. Will consider 
traveling anywhere for above period. High class proposition only. 

Address}Box B-1251 care of The Canning Trade. 


WANTED—A thoroughly competent superintending Soup Cook. 
Managerial ability, complete knowledge of ingredients, seasonings, 
processing. Also wanted, experienced assistant. -Positions open 
December ist. Give former employers and salary, references. ex- 
perience, age, salary expected first year. Will pay highest salaries 
after satisfactory experience. Opportunity. If not interested your- 
self, tell the best Soup man that you know. 


Address Rox B-1239 care of The Canning Trade. 


WANTED—A Superintendent-Procersor for a Wisconsin Pea 
and Corn plant, packing about one hundred thousand cases peas and 
fiifty thousand cases corn. Applicant must be capable of succees- 
fully handy handling help; known how to pack strictly Fancy goods, 
and have proven ability as an A-l canning factory man. Give ex- 
perience, age, present employment and salary expected; position 
open January 1 st 1925. Applications will be treated in confidence. 

Address Box B-1250 care of The Canning Trade. 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


Cleaner and Cleanser 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


Canners Accounts Solicited For Jobbing Trade Only 


L. P. DeVAUGHN, BROKER, Atlanta, Ga. 
Room 615 Citizens & Southern Bank Building 
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Situations Wanted 


SITUATION WANTED—Production Manager with exception 
ally varied experience with largest companies packing fruits and ve- 
getables covering farms, processing, office and sales, would consider 
opening for January 1st with company appreciating real results and 
where future prospects are assured. Can handle all classes help and 
growers successfully, and lay out mechanical sat ups and direct in- 
stallation in general canning line equipment. Best references as to 
past record, character and ability. 

Address Box B-1249 care of The Canning Trade. 


WANTED—Permanent position by experienced machine men, 
to take chargeof canning factory as foreman. Best of references 
Would be financially interested. 

Address Box B-1245 care of The Canning Trade. 


POSITION WANTED—As assistant manager or Superintendent 
processor. Extensive experience packing fruits, jams, jellies, vege- 
tables and several faney goods. Besides thorough knowledge of 
pineapple canning. Open for engagement at once. Either for 
the U, 8. or any tropical country. Married. Best references. 

Address Box B-1238 care of The Canning Trade. 


SITUATION WANTED as Manager of can factcry for firm 
manufacturing cans for own use or the trade, by American, married. 
Reference given. Desires permanent position and will appreciate 
full particulars. 


Address Box B-123! care of The Canning Trade. 


POSITION WANTED—Can man age 35 with 14 years experi- 
ence at General line and Sanitary Cans desires position as Superin- 
tendent. Production Manager or Office Manager. Can handle office 
as well as factory. A.1 reference. 

Address Box B-1243 care of The Canning Trade. 


A NEW LABORATORY 


Fully equipped to handle your problems is 
my contribution toward a successful season. 


LeRoy V. Strasburger, B. S 
15 S. Gay St., Baltimore, Md. 


Chemical Analyses Bacteriological Examinations. 


Cold Water Paste for 


sticking the lap. D EWA LCO 
Dewey & Almy Chemical Co., 


CKUP GUM 


For Use In KNAPP Or BURT Labeling Machines. 


Gold Seal Tin Paste 
for spot labeling. 


PRODUCT 


Cambridge, Mass. 
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TLANTIC CANS 


PLAIN - LACQUERED - LITHOGRAPHED 


Packers 


Dinan ities No finer cans beneath the sun, 
ae Quality first since nineteen-one. 
ee Twenty-three years of knowing how, 
a Fits us well to serve you now. 
ATLANTIC CAN COMPANY 
BALTIMORE MARYLAND 


HAMACHEK IDEAL VINERS 


Hamachek Ideal Viners during the past seven 
seasons have demonstrated their superiority 
under all conditions. Their use insures more 
| thorough hulling, on any condition or variety of 


peas or beans, than is possible with the use of 
any other viner. 


F Hamachek 


Manufacturer of Viners, Viner Feeders and Chain Adjusters 


Kewaunee, Wisconsin 


. Machinery Manufacturer Since 1880 


| 
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GREEN PEA VINERS 


Viner Feeders 


Under Carrier Separators 
“Ask the men who use them.” 


CHISHOLM-SCOTT CO., 
387 E. Broad St., Columbus, Ohio. 


The lady of the house demands 
style. Catch her eye with a 
‘*Dressy’* label-a Gamse Label. 


H. 


| GAMSE BUILDING 
BALTIMORE MARYLAND 


CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


ieee 
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= you acopy? A letter addressed to 


Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


ONTINENTAL 
AN 
OMPANY, INC. 


Will quote prices 
on Cans 
upon application. 


28 
— Can Com | 
~GAMSES 
ATTRACTIVE #1 
= f=) = 
= = 
= 
=f = = a= 
= fz =] = 
= 
| 
a: = 
= = 
= = 
= = 


November 8, 1924 


THE CANNING TRADE 


CANNED FOOD. PRICES 


iven represent the lowest figure generally quoted for lots of wholesale size, usual terms f.o.b 
noted) and subject to the customary discount for cash. 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) Iloward E. Jones & Co. 


(}) Thos. J. Meehan & Co. 


CANNED VEGETABLE PRICES—Continued 
Canned Vegetables Standard, No 10... 4.50 4.75 
ASPARAGUS*— (California) California, NO. 1.50 
ito. N.Y. California No, 10.. 
ite Mammoth, No. 2%...... ... Out 4.30 {F. O. B. Factory basis. 
White Mammoth, Peeled, No. 2%4.. Out Out SUCCOTASHt 
White, Large, No. Out Green Corn, Green Limas..... 
White, Large, Peeled, With Dry Beans, No. 2............ 140 
Green, Large, No. 214. Ou Maine Out Out 
White, Medium, No. 3°50 New York State... 
Green, Medium, No H 
White, Small, No, 2 ois SWEET POTATOESt 
Grom, 4.75 F. 0. B. County 
ps Standard, No. 2, f. o. b. coun 1.15 1.30 
Tipe, White, Small, No. 1 aa... 419 3.50 Standard, No. 8, f.0.b. Baltimore... 170... 
Tips, rGeen, Mam., No. 1 sa.. 4. 78 Standard, No. 8, ¢.0.b County..... 1.65 
Tips, Green, Small, we. 1 sq... 3.85 3 Standard, No. 9. f.0. 
BAKED BEANSt_ Standard, No. 10, f.0.b. Gounty.... 5.25 
In Sauce, oe 1.2 1.40 Jersey, No. 10, f.0.b. Factory. . Ont 
1.30 140 Standard, No. 10, f.0.b. Baltimore... 5.50 4.50 
In Sauce, No. 8........ 1.30 Standard, No. 10, County.... 5.25 4.50 
ersey, No. unty...... 
String, Standard Ex, Standard No. 3, f.0.b. Balto... 1.65 Out 
String, Standard Standard, No, 38, Baltimore. . 155... 
String, Cut Standard, No. 8, f.o.b. County.... 1.50 1.45 
Seconds, No. 8, f.0.b, Baltimore... .... 1.45 
Standard 2s, fo.b, Baltimore...... 1.07% 1:25 
White Wax, No. 10 Standard. No. 2, f.0.b, County..... 1.05 1.25 
Limas, Standard 9s, f.o.b. Baltimore...... Out Ont 
Standard 1s, Baltimore. .... 70.70 
Red Kidney, Standard, No. 2......  -87% 1.90 Standard 1s, f.o.b. County.........  .67%4 .70 
BEETSt TOMATO PULPt 
Small, Whole, No, Standard, No. 10, f. 0. b. Balto. 5.00 3.25 
Standard. Whole, No. 2.. Out Standard, No. 2..... 
Large, Whole, 0, Standard, Now 
Cut, No 8.... ed Fruits 
Cann i 
Std. Evergreen, No. 2, f-o. Maine, No. 10........ Out 
Std. Shoepeg, No. 2, f.0.b. Co...... .... ichigan,” ‘No, 
De. fie. % #145 "No. 8, f.0.b, Baltimore.. 1.25 1.35 
2 1.40 1.19 Pennsylvania, Ne. 10, f.o.b. Balto.. 3.75 .... 
Std. Crushed, No. 2. fob. 1:35 $1.00 Maryland, No. 10, f.0.b. Balto...-...... Out 
Ex. Std. Orushed, No. 2.......... ones SEES APRICOTS* 
Ex. Std. Orushed, No. Py f.o.b. Bal. ... 31-15 California Choice, No. 2%........ 2.75 2.25 
Extra, No. 2, f.o.b, Coun’ BLACKBERRIESg 
Extra Standard Western, No 130 Standard, No 1:25 1.85 
Standard Western, No. 2.. Standard, No. 8..... | 
HOMINY$ | Standard, No. 7-25 7.50 
Lye. No. Out Standard, No. 2, Preserved....... 1.70 1.80 
95 33. “35 Standard, No. 2, in Syrup........ 
Standard, Split, No. 10............ 3.00 ofennimene 
2 Kinds, No. 10........... 
AND TOMATOESt CHERRIESg 
Standard, No. Standard, Red, Waren Nee 1.35 Out 
PEAS:— *1.60 Standard, White, Syrup, No. 2.._.. 
No. 1 Sieve, f.o.b factory...... >... Extra Preserved. No 2 Out 
Baltimore...... 2.00 1.90 Red Pitted, No, 
No. 2 Sieve, 2s rh factory...... 1.40 1.45 Sour Pitted Red ‘: 9. 9.60 
f.o.b, Baltimore...... 1.50 1.70 California Standard 2S. 2.85 2.45 
No, 8 Sieve, 2s deg factory...... 1.30 %1.25 
f.o.b. Baltimore...... 1.35 Ros GOOSEBERRIESg 
No 4 Sieve, 2s, Standard, Mo. 135 1.65 
f.o.b, Baltimore. . Standard, No. 7-00 8.00 
No. 5 Sieve, 2s, oO. b. Balto... Out *1. 
dards, 1’s, No, 4 Sieve.... Out alifornia Choice, No. C.. 2. 
‘90195 California Stand., No. 8% ¥. ©. 2.40 2.15 
E. J. Ex. Sifted, 1's, No. 2 Sieve.... ee ‘= PEACHESt 
Panay BS. Extra Sliced Yellow, No 1........ 1.35 1.40 
PUMPKIN? Standard White, No. 3............. Out. Out 
Standard, factory....... Out 1. Standard Yellow, No. 2........... .... Out 
No. Out 4.60 Seconds, White, No. 2............. Out 
SAUERKRAUTi Standards, Yellow, No 
dard No. Extra Standard White, 
Stan NO. 9% 110 Extre Stan Yellow, No. 3 
Standard, No. B. 3°75 Sevonds, White, 
Standard, No 10, 3.25 Seconds, Yellow, No. 1.30 91.30 
Standard. No. 1.50 1.60 Peeled. Ne 1@..... 


(+) Jos. Zoller & Co., Inc. (§) ALE 
New York prices cOrrected by our special Correspondent. 


CANNED FRUITS—Continued 
PEARSt 


Balto. N.Y 


Seconds, No. 2, Ay 
Standards, No 
Extra 8 Standards, No, = 2, in Brrap.. 1.00 
Seeonds, No. 8, in W: 
Standards, = 


PLE* 


‘ater... 


Bahama Grated, Ex. Std. 
Hawaii Sliced, Extra, No. 2% + 2.05 


fo. 2... 2.60 
Hawaii Sliced, Stan 


ed, Extra, No. 2....... 
Hawaii Grated Standard, Nol 


ut 


Pie, Water, Ne. 


Eastern Pie, Water, N 
Porto Rico, No 10 _ 


Syrup, No. 
Water. No. eee 
RASPB 
ter, Ne. 
Black, Syrup, 2.00 


Extra Standard, Me. 2...... 1.90 
Extra Preserved. Wo. 200 

Teserved, No. 1. 


LID 


Standard, Water, No. 10........... 6.50 


Canned Fish 
HERRING ROE* 
Standard No. 2 Factory....... 2.00 


LO. 
Flats, 1 Ib., case 4 doz 


Flats, &% > case 4 doz........ 
Flats. % | 


SALMON* 
Red Alaska, Tall, No Taped 2.45 
Red Alaska, Flat, No. 4 


Pink, Tall, No. 1........ nia 

Columbia, Flat. No. 1.. 
Columbia, Flat, No. 

Medium Pink, Talis. 

SHRIMP* 


****Many canners get 


. Kidwell & Co. 


Case 
F. O. B. Eastort, Me., 1924 pack. 


Of, 4.95 
Tomato, Carton 4.90 
Mustard, Keyless 3.65 
Mustard, Keyless 
alifornia, per -13.00 
Oval, No. 


1. 


Calif rnia, 1s eeeeeeeeee 
California, 1s, Blue Fin........... .... 
California, ihe, Striped 
California, 


le. 


29 
1:20 
Out 
1.75 
ra n 1.85 os 
Bahama Sliced, Extra, Ne. 2.......2.15 Out 
Bahama Grated, Extra, No. 2...... 2.00 Gut 
ut 
Ont 
3.10 
2.90 
2.50 
2.40 
2.25 
Out 
11.25 
PLUMSt 
1.85 
q1.80 
19.00 
2.30 
2.10 
2.35 
1.35 
1.15 
8.75 
2.10 
coon coco £95 
OYSTERS* 
Standards, 5 1.70 1.70 
Standards, 10 3.10 3.05 
Standards, 8 Out 3.00 
Selects, 6 2:65 2.05 
1.25 
Cohoe, Fiat. No. %... 1.10 
1.35 
4.50 
2.30 
1.30 
1.75 
Ont 
1.85 
4.15 
4.40 
3.65 
4.00 
16.50 
12.00 
9.00 
4.50 
TUNA FISH—White, per Case ee 
24.00 
7.75 
15.00 
8.50 
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BALTIMORE, NOVEMBER 3, 1924 


WEEKLY REVIEW 


Season Staple Canning Crops Finally Comes to End—Records 


for Late Canning—Record Pea Pack Questioned—Some 
Jobbers Play the Baby Act—The Seed Situation 
Makes Next Season’s Crops a Problem. 


HE WIND-UP—October has persisted in its wonderful 
weather right up to the very end. It has been too dry for 
crops, but it is also too late for crops, excepting futures— 

the grains that are planted for next season’s crops. But while 
dry crops have gone on, we hear of records for late packing, a 
corn canner in Illinois having only just finished canning on Octo- 
ber 28. Think of that for corn canning! There were some peas 
packed this season in September, and undoubtedly some over- 
anxious tomato canners are even yet trying to tease a blush into 
some of the green tomatoes that they may add just a few more 
cases to their packs. 


Far and wide the canners say it is all over, and generally 
there is a smile on their faces as they say it. October was good 
to them, and the finish is far better than they early expected. 


But there are some sad stories, too. A Utah canner told of 
a delayed season, and then finally good growing weather, and the 
tomato crop came on beautifully. The vines bore great clusters 
of fine, large tomatoes, and then the frost struck and ended it all. 


Corn canners told of the weeds beating out their corn; of 
yields of 1% to 1% tons per acre instead of a normal 4 tons, 
shortened packs and heavily increased overhead cost due to the 
low production. As one large corn canner put it: “They cut up 
the acreage mighty fast on such a small yield.” 


But, once again, it is not all sad. There are the pea canners. 
When they assembled in the beautiful city of Madison, Wis., for 
the annual meeting of the Wisconsin Pea Packers’ Association, 
they seemed to have a guilty look—like the small boy who is 
chided by his playmate with: “Now you’ve done it!” And they 
have done it, but they need not be ashamed of it. The nearly 
twenty millions of cases of canned peas which they “done” this 
season are all wanted, and in the ten months of real canned foods 
consumption which are still ahead of us before another pack 
these peas will all be eaten. 


It was said by canners and brokers and others in Wisconsin 
that this season’s increase over 1923 was not actually as great 
as it seemed; that, in fact, they packed in Wisconsin in 1923 two 
million more cases of peas than were reported, and that this 
season the report included all, and is not much different. 


_ Men who travel the State of Wisconsin, where pea canning 
is on—travel the canneries to learn just what is going on—were 
surprised at the figures this year. Nearly all canneries they had 
seen and all canners they knew had reported a pack “just about 
the same as last year.” -Well, in 1923 they packed in Wisconsin, 
as reported, 6,961,000 cases of peas, in 1922 Wisconsin packed 
7,042,000, and if the report is off two million cases, the 1924 pack 
of not quite ten million cases would not show much of an in- 
crease. There is always, of course, a “kick” and complaint about 


statistics, though no one has anything as good, much less better, 
to offer. 


A more serious consideration is as to the effect the big pea 
pack is having on the market. So far it has had no noticeable 
effect, and it probably will not have. Some of the jobbers played 
the baby act and went back to their canners, saying: “Now the 
market on peas will go off; the peas are not yet eaten. What 
are you going to do about it?” And some of the canners were 
actually worried! We should hope the peas were not eaten yet— 
they must supply the market for almost a year yet. To be scared 
on that score this early is childish. And do these jobbers expect 
the canners to hand them back some of the price they paid for 
the peas as futures? Wonder if the jobbers are splitting profits 
with the corn and tomato canners on those futures? 


The buyers fell over themselves to get future peas, and did 
not haggle about prices, and they will do so again this fall and 
winter if they have any sense. The good canners of peas—the 
kind the buyers want—will be taken quickly and to the limit of 
the canners’ capacities. 


Again, a lot of wise buyers think they see tremendous packs 
of all canned -foods in 1925. They thought they saw that for 
1924. There are more reasons now than there were at this time 
last year to believe that big packs will not be made in 1925, and 
we are not seriously considering the production of that famous 
weather prognosticator who says there will be no summer weather 
during 1925! But there is a very serious condition as relating 
to seed. The seedsmen simply will not offer a pound or bushel 
of sweet corn seed at this time. Pea seed is scarce, very high, 
and too much of it very poor. Good tomato seed will undoubtedly 
be equally as hard to find, and so it goes all down the list. How 
are you going to have excessive packs in 1925 on a seed market 
notable for its scarcity? There is a real point well worth very 
serious consideration. Crops do not just simply grow—you must 
have good seed and plenty of it for good, plentiful crops, and 
the seed is not here. 


HE MARKET—No one seems to be particularly anxious as 
to what the market may be. Most of the big brokers; very 
few, if any, buyers, and a much larger representation of 

leading canners from outside the State were present at the Wis- 
consin meeting; but one heard nothing of market prices. 


You will find the actual figures on the market page, and you 
have actual conditions carefully covered in all leading markets, 
and these will serve you this week. Let the market rest; it is in 
very strong condition, and you get busy on Canned Foods Week. 


AN NING 4 4 
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NEW YORK MARKET 


Searcity of Stocks Causes Strong Spot Market—New Pack for 
Canned Foods Week—Buyers Holding Off Tomatoes as 
They Expect Larger Pack Than Is Estimated— 
Canners Buying to Make Pro-Rata Deliv- 
eries—Corn Very Strong—Small 
Pumpkin Pack—Notes. 

New York, October 30, 1924. 
By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


HE SITUATION—Basically, the canned foods market on 
T spot has been showing a strong tone during the week. 

Business has been confined to small quantities, not by any 
particular lack of interest in offerings, but rather because of the 
searcity of stocks available for trading on spot at present. 

Futures Coming In—Distributors are beginning to receive 
deliveries of their future purchases in large volume, and are 
storing these stocks and shipping them out to the retail trade 
as rapidly as possible. Special effort is being made to give the 
retailers adequate stocks of new pack canned foods in time for 
the Canned Foods Week campaign. 

Spot Offerings Light—Comparatively little resale activity 
has been noted as yet. Jobbers see no incentive for them to sell 
any of their spot holdings, even at present attractive prices. The 
sentiment in the trade is decidedly bullish, and it appears that 
there will be considerably less than the normal percentage of 
jobbing activity on spot, as most factors appear to look for a 
steady advance to higher price levels as the season progresses. 
Far from selling at the present time, many jobbers are wonder- 
ing whether or not they will be forced into the market for addi- 
tional covering before the new season rolls around. 

Southern Tomatoes—Talk of an improvement in the late 
pack of tomatoes, bringing the total for the season to a higher 
figure than had been anticipated, caused buyers to hold off the 
market somewhat, and trading during the week was of rather 
small proportions. The market at last reports was quoted at the 
following ranges: 1s, 70 to 72%4c; 2s, $1.10; 3s, $1.60; 10s, $5.50 
to $5.75, all f. o. b. Baltimore canneries. For shipment from 
country canneries, the market is held at 70c for 1s, $1.05 for 2s, 
$1.50 to $1.55 for 8s, and $5.25 to $5.50 for 10s. It is believed 
that as a result of early sales at good prices, canners will be in 
position to hold the market firm and outwait the buyers in the 
event that the latter decide to hold off the market until their 
present stocks are exhausted, in an effort to bring about lower 
prices at the canneries. 

Indiana Tomatoes—Indiana tomatoes have been offering in a 
small way during the past week, some of the canners having 
slight surplus stocks remaining unsold. Prices on standards 
heard during the week ranged from $1.15 to $1.20 for standard 
2s and $1.75 to $1.80 for 3s. Extra standard 10s were quoted 
at a range of $5.80 to $6.00 per dozen. Extra standard 2s were 
quoted at $1.25, with 3s holding at $1.85. Fancy 2s were avail- 
able in a small way at $1.35, with 3s holding at $2.40 per dozen, 
all f. o. b. canneries. Stocks offering were not heavy, as many 
of the canners who were forced to make pro-rata deliveries were 
endeavoring to buy up the surpluses of competing canners to 
help fill up their deliveries. 

California Tomatoes—The Coast market was likewise show- 
ing a strong tone, with comparatively little stock offering. Stand- 
ard 2%s in puree were quoted at $1.25 to $1.35 per dozen, with 
10s holding at $4.25 to $4.50. The market on solid pack 2%s 
ranged $1.70 to $1.75 per dozen, with 10s quotable at $5.50 per 
dozen, all f. o. b. cannery. 

California Puree—Although some California tomato puree 
packers were reported making pro-rata deliveries, other packers 
had small surplus stocks remaining on hand after completing 
their shipments, and were offering them out at $4.00 to $4.25 for 
standard 10s and $4.75 to $5.00 for whole puree in No. 10 tins, 
both prices being f. o. b. cannery. 

Standard Corn—The Southern market continued to display 
a steady to strong tone. No. 2 standard crushed was held firm 
at $1.40 per dozen, with some packers talking $1.45, the present 
selling price of extra standards, as probable for the standard 
quality in the near future. Very little corn was to be obtainable 
at Southern packing points. Midwestern corn packers are like- 
wise well sold up on their new pack of standard quality, the 
market being quoted at a range of $1.35 to $1.40 per dozen, 
f. o. b. cannery, for immediate shipment. Fancy Western 
pack was quoted anywhere from $1.65 per dozen up, according to 
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packer and location. With Maine canners delivering pro-rata 
on new pack fancy corn in many instances, buyers are being 
forced to turn to Western markets for additional supplies. There 
sre mony Wectern brands of corn, both standard and fancy, sell- 
ing in New York at present that were never seen in this market 
betore, and the present market situation indicates that the influx 
of Western brands will continue. Minnesota fancy Crosby and 
fancy Golden Bantam has taken well with the New York trade, 
and meets with a ready sale. 


Peas—There was a quiet market for standard peas for ship- 
ment from Wisconsin canneries, the market holding nominally 
unchanged at $1.20 per dozen for standard 5s. Stocks remaining 
in packers’ hands appear to be fairly large, despite the recent 
heavy buying. 


Indiana Pumpkin—Indiana packers are offering new pack 
at $1.00 per dozen for 3s and $3.00 per dozen for 10s, f. 0. b. 
cannery, for standard quality. Reports from Indiana and other 
packing centers indicate that the pack this year will not be 
large, and prices are holding firm. 

Salmon—Demand was rather quiet for the week, and buyers 

were not inclined to operate extensively at the advanced price 
levels. Most of the buyers have received sufficient deliveries of 
new pack to take care of their current requirements, and with 
the heaviest consuming season still several months off, buyers 
are not anxious to tie up funds in stocks to carry over until 
spring, particularly in view of the fact that the advanced price 
levels have not yet been thoroughly tested out. At present 
packers are quoting $2.75, f. o. b. Coast. Pinks are quoted at 
$1.35 by leading packers, but stocks can still be had in a fairly. 
large way at $130. The market for medium reds holds steady 
at $2.00 to $2.10 for talls and flats, respectively, with quiet 
trading. 
_ California Fruits—There were no developments of general 
interest in this branch of the market. Buyers have been agree- 
ably surprised at the deliveries announced by some of the larger 
packers, amounting to virtually 160 per cent on the-more im- 
portant lines, and consequently have been showing little inclina- 
tion to enter the market and buy additional stocks at the ad- 
vanced price levels now prevailing for new pack fruits for “spot” 
transactions. 

Northwestern Fruits—Buyers have been sending consider- 
able business on No. 10 fruits, particularly berries, to the Wash- 
ington and Oregon canners, but have not been successful in 
bringing much stock to light. The Northwestern packers are 
pretty well sold up on all lines. Some of this business is now 
being diverted to Michigan fruit packers, where buyers hope to 
obtain sufficient stocks to plug up the gaps in their holdings 
of pie fruits. 


Tuna Is Stronger—The Coast market for white-meat tuna 


-is working into higher ground, with available supplies well sold 


up. Buyers, while not carrying large stocks of tuna, are cover- 
ing on their immediate needs, and are not in th market for addi- 
tional stocks in any quantity at the advanced prices. 

Featuring Canned Foods—A surprising amount of adver- 
tising is being devoted to canned foods by the chain stores at the 
present time. Many of the chains are featuring new pack canned 
foods in their newspaper and “dodger” advertisements, and are 
urging upon the consumers the advisability of buying early. This 
propaganda furnishes good “advance publicity” for the Canned 
Foods Week campaign which is to follow. 

Trade Notes—The newly organized Maine Co-operative Sar- 
dine Co., which is endeavoring to stabilize conditions in the 
market “down East,” has named prices on its pack. 

Arthur P. Williams, chairman of the local Canned Foods 
Week Committee, has arranged for the broadcasting of a mes- 
sage on canned foods through radio station WEAF at 5:15 P. M., 
November 6. 

Captain Charles W. Furey, well-known figure in the local 
canned foods trade for the past 30 years, died suddenly of acute 
indigestion at his home in Brooklyn, October 25. 


Seeman Bros., prominent wholesale grocers, are warning 
friends in the trade to beware of a swindler who, posing as “Sig.” 
W. Seeman, of the firm of Seeman Bros., has attempted to cash 
checks in various parts of the country, and has been successful 
in victimizing at least one trade member thus far. 


~ 


T 
“Speaking of small babies, my father weighed only three 
pounds at birth!” 
“And did he live?”—London Titbits. 
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CHICAGO MARKET 


The General Market—Futures Arriving Freely—Corn Slows 
Down With the Increase in Price—Tomato Deliveries Are 
Slow—Peas Head Demand List — The Delivery 
Question—Apples Are Firm—Wisconsin 
Pea Packers Are in Session. 

Chicago, October 30, 1924. 
By “Wrangler,” 
Svecial Correspondent “The Canning Trade.” 


HE GENERAL MARKET—After a situation of sharp and 
decided advances in prices, there is usually a reaction, and 
this is the case in canned foods, as to canned corn and 

canned tomatoes. The buying this week has been dull from the 
fact that the brokers were unable to induce buyers to pay the 
advanced prices on canned corn or canned tomatoes, and those 
two articles are about the only articles that they are at all in 
need of, all the buyers having contracted for their supplies in 
other articles fully, and are now receiving shipments of all future 
purchases very freely. 

This volume of shipments coming to the wholesalers also 
obstructs buying for the time being, because canners universally 
throughout the United States have adopted the sight draft sub- 
ject to arrival and examination basis, and these terms render it 
necessary for buyers to respond to financial conditions in a large 
way, and make them reluctant to increase their purchases until 
the volume of goods bought for future delivery is taken care of. 

Canned Corn—No sales or purchases of canned corn at pre- 
vailing prices have been reported by the brokers this week, and 
it is evident that buyers are under the impression that the ad- 
vances have been too drastic and extreme. 

There is a demand for canned corn from buyers who have 
not arranged for their entire requirements, but they are unwill- 
ing to pay the prices that are asked by canners, and are trying 
to buy at lower prices from second hands. Some of these second- 
hand sales have been made at prices somewhat under the market 
this week. 

There is a discontent among some buyers in relation to the 
deliveries that are being made on canned corn on future contracts, 
and the Western Canners’ Association is receiving a number of 
complaints with the request to investigate the justifiability of the 
deliveries. 

The agreed form of contract between the National Wholesale 
Grocers’ Association and the American Wholesale Grocers’ Asso- 
ciation of the first part, and the Western Canners’ Association of 
the second part, provides that when less than 100 per cent de- 
livery is made on a contract for canned foods that the buyer has 
the privilege of requiring the seller to furnish a certificate from 
the Western Canners’ Association, to the effect that the delivery 
has been found to be fair and is justified by the conditions and 
circumstances of the crop and of the season. 

Back on Deliveries—The deliveries of corn, specially of 
standard corn, throughout the Central West, are very irregular 
this season; for instance, a delivery in Iowa heard of was 27 per 
cent standard corn, another delivery in Iowa was 48 per cent 
standard corn. A delivery in Illinois was 61 per cent for stand- 
ard corn, and another delivery in Illinois was 90 per cent stand- 
ard corn. So it is the case that each canner makes his deliveries 
according to his acreage and his volume of sales, and the yield 
per acre on the acreage and the volume of his pack, the percent- 
age of output being prorated among his buyers equitably. 

Canned Tomatoes—The deliveries of canned tomatoes are 
beginning to come in, but they are slower than those of canned 
corn, and reports as to the percentages of delivery are, therefore, 
slow about arriving. No information from Indiana or Ohio in 
relation to deliveries of canned tomatoes has been received yet, 
and, therefore, cannot be commented upon. 

Canned Peas—Canned peas are selling very well, and there 
is a better demand for this article than for any other article at 
present in canned foods, as the prices have not advanced so ex- 
tremely, and canned peas are being sold for extra standard and 
fancy grades at about opening prices, and the only extreme ad- 
vances being on the standard grades, of which very few are being 
offered. 

Conditions of Delivery—It is understood that the Western 
Canners’ Association, under the form of contracts for future de- 
livery agreed upon between that association and the two big 
wholesale grocers’ associations, rather consistently holds that it 
has no authority to intervene or attempt to adjust deliveries 
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ohare the canner is not a member of the Western Canners’ Asso- 
ciation. 


It is also understood that the association holds that if the 


. contract between the oanner and the wholesale grocers has not 


been made upon a form agreed upon between the grocers’ asso- 
ciations and the Western Canners’ Association, that there can 
be no investigation or intervention from the fact that the form 
of contract absolutely controls the conditions of delivery, and if 
the agreed form of contract has not been used, then the trans- 
action is one solely between the canner and seller, over which the 
Western Canners’ Association has no authority. This, they main- 
tain, is the correct legal attitude, as the courts would decide cases 
brought to litigation solely upon the contract as written and 
signed, and that if the parties contracting have not used the 
association form of contract, that they have taken their chance, 
and cannot be assisted by an appeal to the Western Canners’ 
Association. 

Canned Apples—The market for No. 10 apples is the same 
as reported last week. There was a little weakening of price to 
the extent of 25c per dozen in New York State early in the week, 
but it is reported that it has been recovered and that No. 10 stand- 
ard apples are generally holding firm at $4.00 in New York, but 
— canners in New York are still selling at $3.75, f. o. b. fac- 

ory. 

Michigan canners are taking orders at $3.75 for standard 
No. 10 apples, and, of course, have the preference. There has 
not been much buying during the week, as the buyers have rather 
generally supplied their needs and are disposed to wait a while 
before placing further purchases. 

The Wisconsin Pea Packers’ Association is holding a great 
convention: this week at Madison, Wis., lasting four days, and 
it is understood that the attendance is large and the proceedings 
interesting. Quite a number of Chicago buyers and very many 
of the Chicago brokers are attenging the Wisconsin convention, 
and this has the effect of slowing down canned foods business in 
Chicago somewhat. 


ST. LOUIS MARKET 


The Market Firm, Yet Inactive—Canners Are Wisely Holding 
Stocks—Corn Pack Short—Extra Standard Supercedes— 
Stringless and Lima Beans In Demand—Fruits 
—Peas Are Firm—Canned Food Prices. 

St. Louis, October 30, 1924. 
By “Missourian,” 


Special Correspondent “The Canning Trade.” 


HERE is not much buying being done in canned foods, The 
| market is inactive and firm on all items. There is a scarc- 
ity in first hands of all lines, and the extreme prices that 
are being asked are higher than earlier in the season, and this 
creates a tendency to slow down local trading, so far as covering 
for the future is concerned. Dealers report they have enough 
of an assortment on hand to take care of immediate requirements. 
Reports that have been recently received from canners state that 
they have short packs and will pro rate deliveries in many cases. 
Advices at primary points are to the effect that the shortage 
covers a wider variety of staples than has existed at the end of 
the packing season in many years. It is expected there will be 
a lively re-sale market during the winter and spring. 

Tomatoes—Tomato canning is over in the Tri-States. A lot 
has been said about the quantity of green fruit on the vines and 
the prospect of a heavy pack at the close of the packing season. 
The buyer who waits in anticipation of this prospect will pay 
for his wait. There are no free sellers and no large unsold sur- 
plus stocks. The present softness of the Southern market is not 
thought to be permanent. It was caused by some canners who 
have several thousand cases on hand and they want to turn them 
into money to save expenses of warehousing. The lots are not 
in any volume. Big stocks are not obtainable. 

Corn—The corn situation is much worse, it is said, than 
some people realize. The pack is very short, and varieties that 
in normal times were not called for are now commanding a pre- 
mium. In fact, any kind commands a top figure. There is little 
chance to get confirmations from the Midwest canners. Southern 
holders are showing no inclination to offer freely in any lines. 
The greatest shortage is said to be in standard. It looks now 
a if extra standards this season will be used in place of stand- 
ards. 


Peas—Peas hold firm in spite of the reports of a record crop. 
The demand is rather light, and while buying is of a routine 
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nature, there is every indication that it will continue steady. 
Top grades are scarce. What stocks are available are extra 
standards and near standards, neither of these being in active 
demand. 

Miscellaneous—The demand for string and lima beans is 
good. Quotations are firm, with indications of an upward trend. 
Lima beans are reported as running short, as the crop is light. 
Western beets are firm because of a light pack. 

Fruits—Extreme prices are being quoted for peaches and 
pears, which are the outstanding feature of the market, that the 
packers still have to offer. The over-sold condition of many 
California packs, in all items, cuts down the offerings, and when 
odd lots are offered, subject to prior sale, they are often taken 
by other markets before local dealers can take action. All Cali- 
fornia fruits are held firm and are sparingly offered. More 
optimistic views are being held by pineapple distributors, some 
of whom have been bearish. No round blocks of any consequence 
are available, and what is to be had is at price levels which do 
not look attractive. 

Prices, carload lots, f. 0. b. point of shipment: 

Canned Tomatoes— 


No. 2 Standard, Maryland ......cccccccessecccees 1.05 
No, 10: Standard, Marland... 0.0006 5.00 
No. 1 Solid Pack, California. 1.10 
No. Selid Pack, California... 1.30 
Canned Corn— 
No. 2 Fancy Crosby, Minnesota............ 1.75 
No. 2 Golden Bantam, Minnesota.................. 2.10 
No. 2 Standard Evergreen, Wisconsin.............. 1.45 
No. 2 Extra Standard Evergreen, Wisconsin........ 1.50 
No. 2 Fancy Country Gentleman, Wisconsin........ 1.75 
No. 2 Extra Standard Evergreen, Illinois........... 1.50 
No. 2 Standard, Indiana ..........c.eescccceccees 1.45 
No. 2 Fancy Country Gentleman, Indiana.......... 1.75 
Canned Peas— 
Fancy No. 1 Alaska, Wisconsin ...........++.+++- 255 
Fancy No. 2 Alaska, Wisconsin .........-+++++++: 2.00 
‘Fancy No. 3 Alaska, Wisconsin .........+++++e00: 1.75 
Extra Standard No. 2 Alaska, Wisconsin............ 1.75 
Extra Standard No. 3 Alaska, Wisconsin............ 1.25 
Extra Standard No. 4 Alaska, Wisconsin............ 1.20 
Fancy No. 2 Sweets, Wisconsin............- 2.25 
Fancy No. 3 Sweets, Wisconsin.............++++++- 1.90 
Fancy No. 4 Sweets, Wisconsin.........+++.+++20+ 1.60 
Extra Standard No. 1 Sieve Sweets, Wisconsin...... 2.10 
Extra Standard No. 2 Sweets, Wisconsin............ 1.80 
Extra Standard No. 3 Sweets, Wisconsin............ 1.65 
Extra Standard No. 4 Sweets, Wisconsin............ 1.30 
Standard No. 5 Sweets, Wisconsin.............+-+- 115 


CALIFORNIA MARKET 


More Showers Cause General Good Feeling in California—End 
of Tomato Pack in Sight—First-Hand Fruits Smallest 
in Years—With the Largest Asparagus Pack on 
Record, No Surplus Expected—A Small 
Apple Pack—To Vote on Water 
and Power Act—Notes. 
San Francisco, October 25, 1924. 
By “Berkeley,” 

Special Correspondent “The Canning Trade.” 
EATHER CONDITIONS—Further light showers have 
fallen during the week in Northern and Central Cali- 
fornia, and the precipitation is now well above normal. 

Coming at frequent intervals, these showers have been of great 
benefit, and already grass is growing and an abundance of green 
feed will soon be an assured fact. Farming operations are com- 
mencing, and the feeling is general that the disastrous drought 
is at an end. Pumping for irrigation is no longer necessary, and 
farmers are relieved of much expense. The rains have not been 
sufficiently heavy to cause any run-off in streams, but the soil 
has been wet to a good depth. Cool weather is the rule, and 
such crops as tomatoes are ripening slowly. / 
Tomatoes—Much interest continues to be shown in California 
canned tomatoes, and most canners have sold about all they ex- 
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pect to pack. A few plants are still being operated, but the end 
of the pack may be said to be in sight. The early frosts in Utah 
brought about an increased demand for the California product, 
and orders continue to come from the Eastern market, despite 
the fact that buyers complain that the new price scale is too 
high. No. 2% standards, with puree, are held at $1.30 by lead- 
ing interests, and it is suggested that a revised price list will 
appear within a few days, in which some further advances will 
be noted. 

Fruits—Stocks of fruits in first hands in California are 
smaller than in many years at this season, and some canners 
expect to have everything sold and shipped by the end of the 
year. A few grades of peaches are still in fair supply, and there 
are other fruits which promise to meet the ordinary demands of 
trade, but in no line is there a real surplus. Much of the busi- 
ness booked was at opening prices, which were substantially 
lower than those now quoted, and the canning trade has not 
— by the advances to the extent that some profess to be- 

eve. 

Asparagus—Fresh asparagus is already making its appear- 
ance in the market, although in very small Prem th cae 
claim that the coming on of this vegetable, even though stocks 
are confined to a few boxes, is serving to stimulate the demand 
for the canned article. People see the fresh vegetable, note the 
price of $1 a pound, and buy a few cans of canned asparagus 
instead. The pack this year is doubtless the largest on record, 
although definite figures are not yet available, and most grades 
and sizes are still to be had. However, there is a steady move- 
ment and a surplus is not expected. 

; Apples—The prospects are for a very small pack of apples 
in California this year, and there are indications that the pac 
in the Northwest will also prove light. Packing operations are 
under way, but these are confined largely to the filling of orders 
already booked. Growers are demanding high prices for can- 
ning stocks, and packers are not in a mood to put up more goods 
than they have orders for. 

nned Prunes—Buyers are waking up to the fact that the 
pack of canned prunes in Oregon was light this season, and tha‘ 
practically everything that was put up has already been disposed 
of. The cleanup is said to be more nearly complete than in 
several years. 

Alaska Red Salmon—Is in very limited supply in this mar- 
ket, and prices are exceedingly firm. An excellent demand is also 
noted for pinks, and much of the pack has already been disposed 
of. Sardines seem to be moving in a routine manner, with the 
foreign demand keeping up well. 

Water and Power Act—The Board of Directors of the Can- 
ners’ League of California recently received a communication 
from the California Development Association suggesting that 
the canners go squarely on record as opposed to the Water and 
Power Act, an initiative measure to be voted on in November. 
Individual members of the board expressed themselves as being 
epposed to the act, which would raise five hundred million dollars 
to start the State in the power business, but none felt that it 
would be proper to take action without consulting the member- 
ship. Accordingly, Secretary Preston McKinney was instructed 
to send out a questionnaire, and a poll of the members is being 
taken. Should the vote be preponderantly in favor of the reso- 
lution opposing the measure, the board, or Executive Committee, 
will officially pass the resolution and make it public. 

Notes—The cannery at Reedley, Cal, which came into the 
nossession of the Anderson-Barngrover Manufacturing Co. some 
time ago under foreclosure proceedings. and which has been oper- 
ated hy the Herbert Packing Co., of San Jose, has been pur- 
chased by this canning concern. 


R. I. Bentley, president of the California Packing Corpora- 
tion, San Francisco, recently journeyed to Seattle, Wash., to 
attend a convention of salmon canners. 

The California Packing Corporation has awarded contracts 
for the construction of a one and two story reinforced concrete 
and brick packing plant at Sacramento, Cal., the plant to cover 
a ground area of three hundred by seven hundred feet. The 
plant was planned by Engineer Philip Bush, whose offices are 
et the headquarters of this concern, 101 California street, San 
Frencisco. 

The canning trade is well represented at the fourth annual 
California Industries Exposition being held at the Exposition 
Auditorium, San Francisco. The Virden Packing Co. is making 
a showing of its complete line, with its Campfire trade-mark 
reproduced in huge size. The Fontana Food Products Co. not 
only has a display of its products, but is also showing moving 
pictures of its factory. .The Ono Trading Co. also has a fine 
booth in which its Blue Flag brand crab meat is featured. The 
exposition is under the management of A. A. Tremp, who has 
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had wide experience in this line, and is easily the most successful 
of its kind since the International Exposition in 1915. 


Among the packers and distributors of canned foods who 
have visited San Francisco of late have been Sebastian Mueller, 
of the H. J. Heinz Co., Pittsburgh, Pa.; Ernest O. Heyl, of the 
— Milk Co., St. Louis, Mo., and Darcey Van Bokkelen, New 

ork. 


MAINE MARKET 


Market Very Dull—Apple Yield About 50 Per Cent of Normal— 
Sardines in a Pleasing Situation for Both Parties— 
The Corn Market Is Well Cleaned Up. 
Portland, Me., October 30, 1924. 
By “Maine,” 
Special Correspondent “The Canning Trade.” 


HE most interesting topic of conversation now is the 
weather—it is more fit for polite conversation than d’s- 
cussing business. The weather is exceptionally fine, the 

temperature for October being much higher than normal, and 
the entire month showing only .07 inches of rainfall. On the 
other hand, business is very dull, and only the confirmed pessimist 
talks much about it. With all the rest of the country, we expect 
a new lease of life after next Tuesday’s election, when the con- 
trol for the next four years will be a known factor and business 
will doubtless settle down to normal again. 

Apples—The only activity in Maine canning is on apples, 
and that is apathetic at best. Many shops will not put up any 
apples this season, and none will produce the usual quantity. 
The orchard yield is estimated at 50 to 60 per cent of normal, 
and the price for fresh fruit has been too high to allow canners 
to buy and pack at a profit. The prices today on nice Maine 
canned apples are $3.75 for quartered style and $3.85 for sliced, 
a rise of 25¢ since the opening of the selling season. Buyers are 
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not anxious to take contracts at this basis, and canners are not 
inclined to produce any surplus beyond their current sales. 


Sardines—The small stock of sardines held at the close of 
the canning season is all in the hands of the Maine Co-operative 
Sardine Co., and this as well as future packs will be marketed 
through this association. Arrangements for this were completed 
during the past fortnight, and both canners and buyers are 
pleased with the situation. 


Clams—Prices have not been put on the market, nor has 
packing begun at any of the factories. Canners are talking $1.20 
for the five-ounce size, the standard package, but it is possible 
that this may be revised to $1.15; the latter price does not allow 
the canner a proper margin, but market conditions do not en- 
courage higher prices, and it may be deemed expedient to accept 
the lower figure and can as many clams as may be produced at 
that price. Should weather conditions make fishing difficult and 
—— scarce, $1.15 would not cover the packer’s cost on these 
goods. 


Corn—The corn market is well cleaned up. Crosby corn is 
absolutely gone, with the want still unfilled. Golden Bantam is 
to be found in several places, but not in large blocks. The quality 
this year was exceptionally fine, the corn cutting out heavy and 
the consistency being much thicker than is usually possible. More 
than one buyer criticised the canner for using too much starch, 
and had to be educated to the peculiar conditions which prevailed 
this year, when nature provided the starch right in the corn. 
White corn sold out at $1.60. Prices on Golden Bantam range 
from $1.75 for one or two little lots to clean up to $1.85 for car- 
loads of nice stuff. 


Navy Day was observed in Portland on the 27th, and promi- 
nent in the activities was Mr. Theodore H. Johnson, known to 
the trade as one of the oldest New England brokers. Mr. John- 
son, though in his 82nd year, is president of the Portland Club, 
the leading men’s society of the city, and in that capacity was 
host to the officers and officials who visited this port for the 
celebration of Navy Day. Those who know Mr. Johnson will need 
no description of the kind of host he makes on such occasions. 


What Canned Foods Distributors are Doing 


Buyers Checking Closely on All Pro-Rata Deliveries As Short Future Deliveries Start 
Coming In—Canned Foods on the Radio—Collecting On Railroad 
Overcharges—Simplified Canned Foods and Other Food 
Containers Wanted, Says Prominent Jobber. 


™~HECKING FUTURE DELIVERIES—Wholesale grocers and 
¥ other canned foods jobbers are checking up closely on their 
current deliveries of canned foods bought on future con- 
tracts earlier in the season, Trade gossip is to the effect that 
some canners have been abusing the pro-rata clauses in their 
sales agreements, but it does not appear at the present time that 
such abuse has been general. In any event, the machinery now 
exists for the verification of reports on short deliveries in most 
cases, and the confusion and ill-feeling which alleged pro-rata 
abuses aroused during 1919 and 1920 should not be factors in the 
present situation. As a result of numerous conferences between 
representative canners and wholesale grocers during the past 
several years, at which each industry adopted a conciliatory 
attitude on the problems involved, there is now a better feeling 
between canners and jobbers than for many years past; indeed, 
it might be safe to assert that there is more mutual understand- 
ing shown than ever before in the history of the industry. In 
view of these friendly and cordial relations it would be unfor- 
tunate, indeed, if cause should arise for any rupture of this good 
feeling. Of course, there will always be a few canners who are 
ever on the lookout for the “main chance,” but there are likewise 
an equal number of distributors also on the alert to “put some- 
thing over.” The trade as a whole is better equipped to handle 
these interests now than ever before, however. 


Don’t Want Field Corn—Considerable sentiment against the 
packing and distribution of canned field corn exists among many 
jobbers, who fear the possible reaction against canned foods con- 


sumption in the reintroduction of this substandard article on the 
market. It is certain that this year, at least, the Bureau of 
Chemistry of the Department of Agriculture will have nothing 
to complain of in the co-operation which it will receive from 
wholesale grocers in enforcing its laws on labeling. The National 
Wholesale Grocers’ Association, in a bulletin on the labeling of 
canned field corn, says: “The National Wholesale Grocers’ Asso- 
ciation has called attention to the ruling of the Bureau of Chem- 
istry (violations of which may result in seizures and prosecu- 
tions) against canned field corn labeled as ‘Corn’ or ‘Sugar Corn,’ 
and insisting that canned field corn should only be sold under an 
additional statement clearly indicating that the product is not 
sugar corn, and further with a plain statement of the addition 
of sugar, if sugar is added in the preparation of the product. 
Canners, brokers and wholesale grocers should not hesitate to 
report violations of the Federal Food and Drugs Act of this 
character to the Bureau of Chemistry, Department of Agricul- 
ture, Washington, D. C 


Canned Foods on the Radio—At a special “Over-the-Top” 
meeting of the New York Canned Foods Week Committee, held 
at the office of the New York Wholesale Grocers’ Association 
on Tuesday of last week, suggestions for putting the finishing 
touches to the success of the campaign were heard. The meet- 
ing was attended by all the prominent wholesale grocers and 
brokers in the metropolitan district. The committee has ordered 
10,000 Canned Foods Week buttons, similar to the Canned Foods 
Week seal, bearing the slogan “If It’s in a Can, It’s Fresh.” 


November 3, 1924 


These buttons will be distributed to wholesale grocers for them 
to pass on to their salesmen in sufficient quantities for the latter 
to give enough to the retail grocers for every clerk in their 
stores to wear one. In addition, the committee has arranged 
for the purchase of 10,000 gummed window display stickers to 
be distributed by wholesalers’ salesmen to retailers and to be 
stuck on the windows of the retailers’ stores two or three days 
before November 8th. These stickers are to be of light manila 
paper 4 inches by 15 inches, and bearing the legend in heavy 
black type: “Listen in On WEAF, 9:15, Thursday, November 
6th.” At this time P. C. Staib, of Francis H. Leggett & Co., 
president of the New York Wholesale Grocers’ Association, wili 
broadcast a talk on canned foods. In a letter to grocers announc- 
ing this talk, Arthur P. Williams, chairman of the local com- 
mittee, says: “Be sure to tell your salesmen about this and re- 
quire them to tell all their customers so that every retailer’s 
clerk may tel! his customers. We want the largest audience in 
the world to be worthy of the subject and the speaker.” 


Collecting Overcharges From the Railroads—Under the pro- 
visions of a new statute, passed during the last session of Con- 
gress, paragraph 3 of the Interstate Commerce Act was amended 
by increasing to three years the time limit for filing all claims 
for straight overcharges. Under this law all claims for straight 
overcharges accruing on or after March 1, 1920, and before June 
7, 1924 (the effective date of the statute), should be registered 
with the Interstate Commerce Commission before December 7, 
1924. The National Industrial Traffic League is advising ship- 
pers not to rely upon voluntary payment by the carriers of all 
claims for overcharges, but to protect their interests by regis- 
tering their claims with the Interstate Commerce Commission 
prior to December 7, 1924, as such registration will constitute 
a filing within the meaning of the law. According to M. W. 
Griggs, chairman of the Railroad Service Committee of the 
National Wholesale Grocers’ Association, there is some uncer- 
tainty as to the meaning of the language amending the para- 
graph in question. It is understood that some carriers are pay- 
ing straight overcharge claims accruing on or after March 1, 
1920, without requiring filing with the Commission. As failure 
to register such claims with the Commission may bar shippers 
from collecting on same, grocers are being advised to protect 
their interests by registering overcharge claims with the Inter- 
state Commerce Commission prior to December 7, 1924. 


Simplified Packing—Simplification of food containers is 
needed to promote efficiency and economy in the distribution of 
canned foods and other food products, in the opinion of EF. F. 
Brewster, chairman of the Economy Conference Committee of 
the National Wholesale Grocers’ Association, 


In a bulletin to the trade on this subject, Mr. Brewster says: 
“A eonvention resolution of the National, adopted in 1924, reads 
as follows: ‘In conformity with the recommendation of the De- 
partment of Commerce, looking toward the standardization and 
simplification of containers, we respectfully urge upon manufac- 
turers that they consider the advisability and economy of discon- 
tinuing the use of number three (3) size cans.’ The National, 
through its Economy Conference Committee, has endorsed and 
participated in the work inaugurated by the United States De- 
partment of Commerce to standardize and simplify food con- 
tainers by eliminating unnecessary sizes. The duties of the 
Economy Conference Committee are as follows: 


“Trade conferences under auspices of the United States De- 
partment of Commerce with producers, manufacturers, whole- 
salers, retailers and other merchants for the purpose of standard- 
izing and simplifying manufacturing, packing and distributing 
machinery, and methods to the end that food products may be 
distributed with the greatest economy to merchant and consumer. 


“There is no doubt that simplification of food containers 
and the elimination of the unnecessary sizes will make for greater 
efficiency and economy in the distribution of food products. This 
work should continue to receive the support of all wholesale 
grocers, not only in the interests of the trade, but also of the 
consuming public.” 


Trade Notes—Effective immediately, the Illinois Meat Co., 
of Chicago, will grant a one per cent discount for cash for pay- 
ment in 10 days. 


George Kohl, president of the N. Kohl Grocer Co., wholesale 
grocers, of Quincy, IIl., died at his home in Quincy on September 
26. Mr. Kohl was one of the veteran wholesale grocers of Illinois, 
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NUMSEN FORCED TO BREAK A LONG RECORD. 


ATURALLY when a buyer receives only part of 

his future order he feels aggrieved, and some of 

_ them even feel enraged, especially if market 
prices have advanced. Many unkind things are heard, 
and many of them are unwarranted. For this reason 
we take pleasure in reproducing the circular letter is- 
sued by the old, well-known and highly appreciated 
house of Wm. Numsen & Sons, of Baltimore, and which 
has canneries at many points. It clearly shows that in 
a season like that through which we have just passed 
pro rating of orders cannot well be avoided. Theysay: 


Baltimore, Md., September 29, 1924. 
Gentlemen: 


: After one of the most trying and uncertain seasons 
In our canning experience of 77 years, we have just 
finished packing corn at Geneseo, IIl., and we sincerely 
regret to announce that our pack of No. 2 standard 
corn is just 73 per cent of our future sales. This resylt 
is extremely disappointing to us, as it breaks a clean 
record of having never pro-rated a contract. This per- 
centage is based on our daily pack reports; the actual 
count after the goods are overhauled will vary some- 
what from this figure, but we will be able to make ap- 
proximately only a 73 per cent delivery on No. 2 stand- 
ard corn. As our sales of No. 1 standard were very 


light, these orders were covered early and will be deliv- 
ered in full. 


We feel that every buyer is entitled to know what 
efforts were made by us to cover our contracts, and we 
therefore give the following facts: Our 1924 future 
sales were even more conservative than in the past 
when we always made 100 per cent delivery, being less 
than 50 per cent of the pack we fully provided for. 
After covering orders on No. 1 and No. 2 Clipper grade 
corn, and while the raw material was still in prime 
condition for extra standard quality, contrary to our 
best interests. we started our standard pack soon 
enough that there was every indication of covering all 
orders for this grade, with a verv comfortable surplus. 
This we confidently exvected to have until within less 
than a week of the finish. 


Our opening price was 95c and the present average 
price on total sales $1.00, with onlv one car confirmed 
at our highest price of $1.10. Within the past few 
weeks, while prospects were still favorable for a good 
excess over orders, we could have more than doubled 
our sales at very much advanced prices, fully realizing 
the possibilities of greatly increasing our average sales 
price by such a policy. However. we further realized 
if all orders were not covered in full, this increase to us 
would be at the expense of earlier buvers who would get 
shorter deliveries. and we consistently declined orders 
for thousands of cases at attractive prices in an effort 
to play safe. 


Our packing costs. as a result of a reduced pack. 
have been greatly increased over first estimates. which 
were based upon a normal pack. We will, however, dis- 
tribute on future orders as eauitably as possible every 
ease of standard corn packed. and will deliver in the 
same proportion on every order whether for 10 cases or 
10,000, and whether bought at 95c or $1.10. 


We are sending a copy of this letter to everv buver 
of standard corn, and to every broker through whom the 
sales were made. so that each one will have the same 
information. We fully appreciate the fact that this 
short deliverv is going to work a hardship on many of 
you. our customers, in a number of wavs. but we want 
to assure you that we are making the best nossible de- 
liverv under the circumstances. in an impartial manner, 
and we shall hope for vour co-operation and a favorable 
acceptance of an unfortunate situation which is far 
more embarassing to vs. on the whole, than it can be to 
any one of you individually. 


WM. NUMSEN & SONS, INC. 
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BALTIMORE,’ 


SMILE AWHILE 


PURR-HAPS 


“Mother, the farmhand said he was watering the horse when 
he was giving it a drink. Is that a right expression?” 
“Yes, dear.” 


“Well, then, I’m going to milk the cat.”—Showme. 


HEADWORK 

Judge—Why were you speeding? 

Prisoner—It was like this, your honor. The next town was 
ten miles away and I only had enough gas in the tank to go three 
miles, so I put on full speed so we could make that seven miles 
before the gas gave out.—Philadelphia Bulletin. 


GOT OFF EASY 
Matthew—What time did you leave Annette’s last night? 
Matics—About ten o’clock. 
“What?” 


“She let me off for good behavior.”—Puppet. 


HEART TROUBLE 
“T don’t like your heart action,” said the medical examiner. 
“You’ve had some trouble with Angina Pectoris ” 
“You’re partly right, Doctor,” said the applicant, sheepishly, 
“only that ain’t her name.”—College Humor. 


SPEAKING OF BATHING SUITS 


She—A penny for your thoughts. 
He—I was wondering how long a moth could live on your 
bathing suit.—Columbia Jester. 


BLACK MAGIC 
Ancient—Young people don’t burn the midnight oil cover 
their work as we old-timers did. 
Recent—No, grandpa times have changed. Nowadays we 
get along faster in the dark—Judge. 


HE DID 


Wun-—-I promised myself I’d kiss you before I left tonight. 
Too—Go home this minute.—Yellow Jacket. 


“WHITE” BUSINESS 
Jackson, who has just received a picture of the girl he has 
corresponded blindly with for a year: “My God, what a map. 
How’ll I ever get rid of her?” 


Jillson—Well, you can always send her one of your photos ” 
— Brown Jug. 


MERRILY WE ROLL ALONG 
‘When Alice first learned how to talk, 
She thought to roll her r’s was wise; 
But when she learned to flirt, she found 
The requisite was rolling i’s—Sun 


TOO LATE TO CLASSIFY 
Lost—A fountain pen by young lady, half full of ink. 


ON THE GAME 
Football Player—Wake up, Charlie; how’d you s'eep? 
Visiting Team Mate—Why did vou ever put me in a fonr- 
poster bed. I’ve been trying to mae touchdowns a'l night — 
Judge. 


EN EUROPE 


Cadet (in French Restaurant)—Bring me some French-fried 
potatoes. 
Garcon—Sorry, sir, but we don’t cook Americcn dishes. 


LUCKY? 

Little sister was telling the next-door girl all about it. 

“My sister Beatrice is awfully lucky. She went to a party 
last night when they played a game in which the men either had 
to kiss a girl or pay a forfeit of a box of candy.” 

“Well, how was Beatrice lucky?” : 

“She came home with thirteen boxes of chocolates.”—Bison. 
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WHERE TO BUY 


——<—the Machinery and Supplies you need and the Leading Houses that supply them 
Consult the advertisements for details. 


Apple Paring Machines. See Paring Machines. 
APRONS (factory), acid, waterproof. 
Phil Exmri Cinci: ti. 


Automatie Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, eto. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, ete. 
La Porte Mat & Mfg. Co., La Porte, Ind. 


Bean Cleaners. See nog & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
BELTING. 
Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 
Anderson Filling Mach, Co., Alameda, Calif. 
ars Machine Co., Salem, N. J. 
» Baltimore. 
Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baitimore. 
A. K. Robins Co., Baltimore. 
Slaysman & Co., itimore. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 
BOTTLERS’ MA 
Rar re Machine Co., Salem 
rl Kiefer Machine Co., qe Ohio. 
iw. Ermold Co., New York City. 
paced Screw Caps. See Caps. 
ox Nailing Machines. 
BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 
Boxes, corrugated paper. See Corrugated 


Paper Products. 
om Machines,can. See Labeling Machines, 


BROKERS. 
Beatty-Archer Co., Inc., Houston, Texas. 
Thos. J. Meehan & Co., Baltimore. 


Buckets and Pails, fiber. See Fiber Coie. 
Buckets and Pails, metal. See meled 


uckets. 
Deshets, wood. See Cannery Supplies. 
BURNEBS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 


CANMAKERBS’ MACHINERY. 

Ams Se. Max City. 
B. W. Bliss C brooxly 
Cameron Can Weny 

John R. Mitchell 
Seattle-Astoria Iron ‘Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CAN-SEALING COMPOUNDS 


Max Ams Machine Co., New York. 

Dewey & Almy Chem, Co., Cambridge, Mass. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, 

Berlin Cang. Machy. Wks., Borla, Wis. 

Phil Emrich, Cincinnati, 

A. K. Robins & Co Baltimore. 

Sinclair-Seott Co., Baltimore. 

Slaysman & . Baltimore. 

Sprague-Sella Corp., Chicago. 


Zastrow Machine Or. | Baltimore. 
Canning Experts. Gee Consuitia 
a 


ery. 
Bettlers’ Mehy 


Can Testers. ers’ 
Villing Machines, bettle. See 
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CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can’ Co., New York City. 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
arm Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Corp., Chicago. 
= Machines, "solderless. See Closing 


Capping Stacls, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
Mehy.; for bottling, see Bottlers’ 


Conveyors. See Conveyors. 
= for elevating, conveying. See Convey- 


ean, employees’ time. See Stencils. 
Choppers, food, = mincemeat, etc. 
Chutes, ravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSEB (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y¥ 
GRADING MACHINERY, 


Huntley’ Co, Creek, N. Y 

A. K. Robins & & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 
Ams Machine Co., Max, New 
BE. W. Bliss Co., Brooklyn, 
Cameron Can Machy. Co. en 
Seattle-Astoria Iron ‘Works, Sea’ 
Slaysman & Co., Baltimore. 
Wheeling Corrugating Co., Wheeling, W. Va. 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 

Condensing Mchy 

Colors, Certified foods. 


CONVEYORS & pg canners. 
Berlin Cang. Mach. Wks., » Wis. 
Hansen Cane. Corp. Wis. 
La Porte Mat & Mfg. Co., ‘La Porte, Ind. 

A. K. Robins & Co., Baltimore. 


COOKERS, continuous, agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 


Anderson Filling Mach, Alameda, Calif. 
Berlin Cang. Machy. Wks., Berlin, Wis. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. ay Corn Cooker- 
illers. 
COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
COPPER COILS for tanks. 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 
CORING HOOKS, pitting spoons, etc. 
Phil Emrich, Cincinnati. 
CORKING MACHINES 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLEBS. 
Ayars Machine Co., Salem, N. J 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague Sells Corp., Chicago. 
CORN CUTTERS. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Morral Bros., M ym Ohio. 


CORN SHAKERS (im the can). 
Ayars Machine Co., Salem, N. J 
Berlin Cang. Mach. Wks., Berlin. Wis. 


CORN HUSKERS and SILKERS. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Morral Bros., Morral, oO. 

Peerless Husker Co., Buffalo, N. Y. 
orn Mixers and Agitators. See Corn Cooker 


illers. 
CORRUGATED 
Boxes, Bottle W: ) 


CRANES carrying machines. 
A. K. Robins & Co., Baltim 
Sinclair-Seott Co., 
Zastrow Machine “den Baltimore. 

CRATES, Iron Process. 


Berlin Cang. Wks., 
Edw. Renneburg & Sons pag 
A. K. Robins Co., Baltimore. 


Sprague-Sells Corp., Chicago. 
Machine Co 
utters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mehy. 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, ete.). 
ntinental Can Ni 
Southern Can Co., Baltim 
Wheeling Corme in oe Win ling, W. Va. 
Dies, can. anmakers’ Mchy. 
Double- - Machines. See Closing Mchs. 
DRYERS, drying machinery. 
Edw. Renneburg & S 
Slaysman & Co, Baltimore. a 
Elevators, Warehouse. 
Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAIL 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See Boilers a 
Enameled- -lined kettles. See rs glass 


EVAPORATING MACHINERY. 
Anderson Alameda, Calif. 
Son 

w ons Co., 

EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
hg ag Husker Co., Buffalo, N. Y. 

K. Robins & Co., Baltimore. 
Corp., Chicago. 

RUBBER GLOVES 
Wm. Gross, Sharon, Pa. 

Phil Emrich, Cincinnati, O. 
Factory Stools. See Stools. 
See Cannery Supplies. 
A. Re bi Bal im. 

obins timore, Md. 
Fertilizers. 


FIBRE CONTAINERS for food (not her 
metically sealed). 
American Can Co., New York. 
nde auc er Co ndus 
e auc aper n 
Filling ‘Machines, bottles. See Bottlers’ Mchy. 
erson Calié. 
Ayars Machine Co., my 
Berlin Cang. 
Hansen Cang. Mchy. Corp., oe Wis. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Mfg. Co., Silver Creek, 
obins & Co., Baltimo: 
Scott Co., 
Sprague-Sells Corp. 
F syrup. Syruping Ma- 
hines 


MACHINES, catsup, ete. 
H. Ind Indianapolis. 
ya K. Robins & Co. more. 
Sinclair-Scott Co., imore. 
Corp., Chicago. 


Dewey & Almy Chem. Co., Cambridge, Masa. 

Food Choppers. See Choppers. 

Friction Top Cans. See Cans, tin. 

Fruit Graders. See Cleaning and Grading 
Mehy., fruit. 

Fruit Parers. See 


FRUIT PITTERS an 
Aluntley Mfg. Co., Bilver 
Fruit ses. See Cid chy. 


line Firepots. 

Gasoline 

Gauges. pressure, time, ete. 
uipment. 


Hinde auc aper Co., Sandusky, Ohie. 
Counters. See Can Counters. 
n, 
u | 
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GENERAL AGENTS for Machinery Mfrs. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


merators, electric. See motors. 
ss-lined Tanks, glass-lined. 
Glue, for sealin Te boxes. 
Governors, See Power Plant Bauip- 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 
i Mehy. 
Hoisting and Carr J Mches. See Cranes. 
ominy Makin achinery. 
and See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 


ACKETED PANS, steam. 
rn. Langsenkamp, Indianapolis, Ind. 
fruit. Bottles, etc. 

ice Pumps. ee Pumps. 
Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers Mehy. 


KETTLES, copper, plain or jacketed. 
fF. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, gilass-lined. 


KETTLES, process. 
rs Machine Co., Salem, N. J. 
Berlin Gang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Phil Emrich, Cincinnati, O. 
Kraut Cutters. 
A. K. Robins & Co., Baltimore. 
LABELING MACHINES 
. Ermold Co., New York City. 
Ron. Knapp Co., Yonkers, N. Y. 
Morral Bros., Morral, Ohio. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Gimpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 
U. S. Prt. & Litho. Co., Cincinnati. 


for analysis of goods, etc. 

Markers, can. See Stampers and Markers. 
MARKING INK, pots, etc. See Stencils. 

ti. 

Meat Machinery. 

Meat Choppers. See oppers. 


MILK & MCHY. 
Machine Co., Salem, N. J. 
Borin Cang. Mchy. Works, Berlin, Wis. 
. K. Robins & Co., Baltimore. 
strow Mchy. Co., Baltimore. 


Molasses Filling Machines. See Filling Ma- 


See Box Nailing Machines. 


OYSTER CANNERS’ 
Cc . Mchy. Works, Berlin, Wis. 
% Sons Go., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Co. 
s’ Cans. See Cans. 
ete., fibre. See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 


See Knives. 

PARING MACHINES. 
Phil. Emrich, Cincinnati, O. 
Sinclair-Scott Co., Baltimore. 

PA£TE, canners’. 

., Philadelphia. - 

Gan Cambridge, Mass. 
Edw. Emrnold Co,, New York City. 
A. K. Robins & Co., Baltimore. 


PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 


PBA CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Ayars Machine Co., Salem, N. J. 

m Cang. Mchy. Corp., Cedar . Wis. 
Heatley Mfg. Co., Silver Creek, N. Y. 
A. EK. Robins & Co., Baltimore. 
Corp., Chicago. 

Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 

Pea Vine Feeders. 

Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 

Phil. Emrich, Cincinnati, 

A. K. Robins & Co., Baltimore. 

Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 

Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 


Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Canners’ 


Mchy. 

PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baltimore. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


PITTING SPOONS, coring hooks, etc. 
Phil Emrich, Cincinnati. 


POWER PLANT EQUIPMENT 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 


RHUBARB CUTTER 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 

Supplies. 


SEALING MACHINES, Box. 

McStay Machine Co., Los Angeles, Cal. 

Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 

Sanitary (open top) cans. See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, tomato, etc. 

Ayars Machine Co., Salem, N. J. 

Huntley Mfg. Co., Silver Creek, N. Y. 

F. H. Langsenkamp, Indianapolis. 

Hdw. Renneburg & Sons Co., Baltimore. 

A. K. Robins Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Scalding and Picking Baskets. 

Scrap Bailing Press. 

Screw Caps, bottle. See Caps. 

Sealing Machines, bottle. See Bottlers’ Mchy. 

Sealing Machines, sanitary cans. See Closing 
Machines. 

SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 


SEALING MACHINES, CANS, s:e Closing 
Machines. 


SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Shooks. See Boxes, Crates, ete. 


SIEVES AND SCREENS. 
one, Mfg. Co., Silver Creek, N. Y. 


Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Sprague-Sells Corp., Ch 


tcago. 
Slicers, fruit and vegetable. See Corers and 
Slicers. 


Sorters, pea. See Cleaning & Grading Mehy. 
SPEED REGULATING DEVICES <for Ma- 


ehines, belt drives, ete.). 
Sinelair-Scott & Co., Baltimore. 
Huntley Mfg. Ce., Silver Creek. N. Y. 


See Cannery 


See Baskets. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 


Steam Pipe Covering. See Boiler and Pipe 
Cover 


g. 
Steam Retorts. See Kettles, process. 


STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, burn- 


ing brands, etc. 
A. K. Robins & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 


Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co., Columbus, Ohio. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. J. Lewis, Middleport, N. Y 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Supplies, “i room, line shaft, ete. See 
Power Plant Equipment. 


Supply House and General Agents. See Gen- 
eral Agent 


8. 
Switchboards. See Electrical Appliances. 
SYRUPING MACHINE. 


Anderson Filling Mach, Co., Alameda, Calif. 
Ayars Machine Saiem, 'N. J 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL. 


Berlin Cang. Mchy. Works, Berlin, Wis. 

F. H. Langsenkamp, Indianapolis. 

Slaysman & Co., Baltimore, Md. 
TANKS, glass-lined steel. 

F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 


Balto. Cooperage Co., Baltimore. 

Testers, can. Canmakers’ Mchy. 
Ticket Punches. See Stencils. 

Time Controllers, process. - See Controllers. 
Tin Lithographing. See Decorated Tin. 
Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
— Berlin, Wis. 
ansen Cang. Mchy. Corp., 
we Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 


A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Berlin, 
. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Transmission Machinery. 


TRANSPLANTING MACHINE 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles” ete. 
Turbines. See Blectrical Machinery. 
Variable Speed Countershafts. = Speed 
Regulators. 

Vegetable Corers, ete. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLEBS. 


Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Washers, bottle. See Bottlers’ Mach: x 

Washers and scalders, fruit, ete. See ers. 
WASHEBS, can and jar. 

Ayars Maehine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Hansen Cang. Mchy. Corp., 

A. K. Robins & Co., Baltimore. 

Washing and Scailding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 

Tanks, wood. 
wae Machines, ean. See Canmakers’ Mehy. 
Wire Bound Boxes. See Boxes 


Wire Scalding Baskets. See Baskets. 
WIRE, for strapping bexes 
Wrappers, paper . See Corrugated Paper 
Produets. 
Wrapping Machines, ean. See Labelling Mehy. 
WYANDOTTE—Sanitary Oleancr. 
J. B. Ford Co., Wyandotte, Mich. 
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RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest improve- 
ments. Strongly and accurately made. 


Has been used for years with perfect 
satisfaction. 


PROCESS 
KETTLE 


MADE BY 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 
BALTIMORE MD. 


“WEIRTON,W. VA. 


What is an Adequate Amount of 
Insurance? 


The only safeguard against loss by fire 
is an amount of fire insurance sufficient 
to reimburse you for the amount you would 
lose if your plant should burn today. 


Every Canner desires this protection. It 


can be secured with 


CANNERS EXCHANGE SUBSCRIBERS 
at 
WARNER INTER-INSURANCE BUREAU 


at a cost which justifies it. 


For information write: 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Ill. 


PLANTS 


PHELPS CAN CO 
MANUFACTURERS OF 

TIN CANS 

CAPACITY 600 MILLION CANS PER YEAR 

MAIN OFFICE 


BALTIMORE, MD. 
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CANNED FOODS WEEK 


November 8-15, 1924 


WE. are proud of the opportunity 
to contribute in every way to its 


SUCCESS. 


It is the event of the year. 


CONTINENTAL CAN COMPANY, Inc. 
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